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The Choose to Save education program won top honors in the 23rd annual Telly Awards for its public 
service announcements aimed at educating Americans about the importance of saving and planning 
financially for all life stages.  The two ads, "The Fugitive" and "Survivor," were developed by the 
Employee Benefit Research Institute and the American Savings Education Council and underwritten by 
Fidelity Investments.  

 


