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The | ndependent |nsurance Agents of Anerica (I1AA) is plugging its

new Big "I" Markets program as a gol den busi ness opportunity where
col l aboration will help everybody w n.
As planned, the venture will be an Internet service intended to

gi ve menbers of the Il AA direct access to specialty, excess and
surplus and niche coverages for their clients .

In sonme ways, Big "I" Markets is a potential conpetitor for
traditional excess and surplus lines and specialty brokers, but
the Il AA says it hopes surplus lines brokers will see things

differently, seize the opportunity and participate in the program
Not everyone is cheering about the I1 AA's planned entry into a
market in which its nenbers have historically served as partners
with surplus |ines brokers rather than conpetitors.

"It's a shame that the very people (who) we were created to
support are the ones who are trying to cut us out," said David
Thomas, CEO of E. A Kelly, Co. a New Engl and regi onal surplus

i nes broker based in East Providence, R I

Col | aborate Not Compete

Jeff Myers, the 1 AA's vice president of public affairs, insists
the service gives surplus lines brokers plenty of roomto

col | aborate rather than conpete.

"W woul d have a nunber of different conpanies who are
participants in the programwth us that will offer a range of
di fferent products that they underwite," he said.

Myers adds that planners won't nake the service a catch-all that
of fers everything traditional surplus |ines brokers already
provi de.

"There will be coverage that we won't have," he said. "We're not
goi ng to be exhaustive in what we offer on our Web page."

Trade Groups

Publicly, the Anerican Association of Managi ng General Agents
(AAMZ4), the National Association of Professional Surplus Lines
Ofices (NAPSLO) and the Il AA are putting on a unified face.
Representati ves from each group nmet together a few nonths ago in

Al exandria, Va., where they discussed Big "I" Markets and ot her
topics, and issued a joint press release pledging to work
t oget her.

"W want to work with AAMGA and NAPSLO nmenbers on all issues,”
said || AA CEO Paul Equale in the prepared statemnent.

That sentinment nmakes | ogi cal business sense because many AAMGA and
NAPSLO nenbers are al so part of the I1AA

And because of this, the I AAwll have to nmove ahead carefully if
it wants Big "I" Markets to become a financial success, said Janes
Roe, who recently finished his termas AAMGA president. Roe
attended the Al exandria neeting, which also focused on ot her



i ndustry issues beyond Big "I" Markets.

"I'f there's a perception that you're conpeting agai nst your
contributors . (this) will mninize the anbunt of your
contributions," he said.

Roe said he expressed a desire to continue working with Big "I"
nmenbers "on accessing specialty markets nore," and hopes

di scussions will continue.

NAPSLO spokesnman M ke Ardis seens to agree about working with the
1 AA

"We share a lot of mutual interest in the distribution system.
a lot of their nenbers go to our nenbers to help find insurance

for various risks, so we share a |lot of interests," he said.

"W understand the need to cooperate."

New Jersey "G ound Zero"

Big "I" Markets is expected to debut in New Jersey within two
weeks. Expansion will imediately followin up to 10 other states
where regional |1AA associations have signed off on the plan.

The | ndependent |nsurance Association of New Jersey voted to take
part in the programback in March after some careful debate, said
Peter Elliott, Il ANJ spokesperson.

"W do believe that there is opportunity for whol esalers to enter
into this program- those (who) are already active with our

associ ati on and those (who) are not," he said.

At the sanme time, Elliott said his menbers support Big "I" Markets
as a neans to conpete with nmega-insurance conpani es and direct
distributors. Agents will be able to access a conbination of

products, he said - only sonme of which are offered by whol esal ers.
"It's a fact in our industry right now that conpani es are | ooking
for as many different outlets as possible," he said.

Not Priority in Mass.

Still, not everyone has come on board.

Massachusetts, for exanple, is ampbng the states where Big
Mar ket s doesn't have a start date yet.

Frank Mancini, executive vice president of the Professiona

| ndependent | nsurance Agents of Massachusetts, explains that his
associ ati on has "nmany, many things" on its agenda and is "just not
in a position to really launch this now "

He said he's not sure if the association will offer the programin
the Bay State.

"It's up to the board of directors to nake that decision," he

sai d.

Manci ni hinself offered a nixed perspective on the Il AA's | atest
initiative.

“. | think it's a good opportunity . on the other hand, there

are conpetitive issues and phil osophical issues here.," he said.
"There is access to those markets now t hrough other means, through
(excess and surplus lines) brokers . and some of those products
are avail abl e now t hrough brokerage arrangenent through ot her

i ndependent agents."

Manci ni said no one will be forced to use Big "I"Mrkets because
market alternatives will still exist once the Internet programis
fully in use.

"I't does not cut excess and surplus brokers out (because) sone
agents nay choose not to deal with Big "I" Markets . Nothing

will force themto use this, just like the I AA won't force this



state to adopt it.

OQpportunity or Troubl e?

Fred Jefts, director of marketing and busi ness devel opment with
Swett & Crawford, Maine - an excess and specialty |ines whol esal er
-- said he sees big "I" Markets as just another conpetitor, and a
smal | one at that.

"I don't expect it would have nuch inpact on our business," he
said. "We can bring nmore markets and technical expertise to the
tabl e than any of our conpetitors . W have access to an entire
mar ket pl ace because we do a billion dollars in business. Between
our underwiting authority and our brokerage facilities we can
access virtually any market."

Scott Smith, of SSH Smith & Co. in Hartford, C., is a surplus
i nes broker and managi ng general agent. He said he's not too
famliar with Big "I" Markets, but "finds it kind of curious that
they're trying to circunvent the traditional system"

At the same time, he said, he's not worried.

"Qur carriers have a contractual relationship with us," he said.
"So if (the I AA) is negotiating with themto get access to our
product, those associations will direct them back through us. |
don't know why they don't just talk to us directly."

Still, Smith said, the Big "I" Markets program could hel p him sel
hi s products.

"I't sounds |ike another way to get our nane in front of

i ndependent agents, who (are) our custoners.”

O isit?

Thomas, of E. A Kelly Co., said his conpany is a menber of both
the AAMGA and the NAPSLO He said he's upset that the Big "I"
supports both nenberships "as a group of people and then they go
away and try to create an entity which conpetes with us."

VWho Benefits?

Thomas said he's heard "bits and pieces" about the Big "I" Markets
program and questions if it would benefit all whol esal e brokers.
"The | arge national underwiting nanager for special (risk) lines
of business nmay be able to benefit,"” he said. "But the genera

i nsurance broker who has supported the independent agent over the
years is going to be the one who will potentially suffer.”

Thomas believes he'll still be conpetitive because "one of the
conpetitive edges we will have over an independent Wb site is the
i ndependent agent will be able to ask real questions of rea
peopl e.

"I still firmy believe that for the foreseeable (future), nost
excess and surplus lines brokers will still have to be
(underwitten) and will not be able to be slot rated."

Potential Cpportunity

Kurt Bi ngeman, owner and president of Russell Bond & Co., in
Buffalo, N. Y., is one surplus lines broker who sees potentia
opportunity in Big "I" Markets.

"I't could help us. It could give us another way of accessing the
agents we already do business with . (and) allow a firmlike

m ne to reach i ndependent agents outside of ny usual territory."
But Bi ngeman, who said he knows general information about the new
I1 AA venture, also worries about unnecessary market duplication
"My first concern has been that the independent agents are



creating a new marketing facility when nunerous facilities already
exist," he said.

“I'n New York al one there are al most 100 whol esal e brokers and
managi ng general agents who work exclusively with nmenbers of the
Big "I". W exist solely to help retail agents solve coverage
problens, and it appears that the Big "I" has often sought to do
the sane thing through a new nechani sm wi thout approachi ng those
who have al ways served their nenbers.™

Bi ngenman goes on, however, to strike a nmiddle ground. He said the
|1 AA doesn't have an obligation to clue surplus |ines brokers in
on every new venture, and he "understands their interest in
participating in the market and derivi ng nenbership revenue

t hrough that process.

"But it would . be nice," he said, "if they approached those who
have supported them for many years."

On the other hand, he said, "it's our obligation to becone aware
of their plans and to see if we can participate with them"

Even so, Bingeman said, the conpetition isn't a bad thing. The

I 1 AANY, he added, |ong ago established its own whol esaler, and it
has "beconme anot her of one of many conpetitors.™

The Il AA's Internet venture will do the same thing, he said,
addi ng he's developing a Wb site for his own conpany to stay
conpetitive

Behi nd t he Scenes

It turns out that the Il AA did approach the AAMGA nore than a year
ago about collaborating on Big "I" Mrkets, according to Roe.

Roe, who was the AAMGA president at the time, said the IlAA wanted
to "discuss the potential for managi ng general agents to becone
involved in this program"

He brought it up at an AAMGA board neeting and "didn't get a |ot
of response." And that was it.

But since then, Roe said, he hel ped put together the neeting

bet ween his organi zati on, NAPSLO and the I1AA earlier this year

So why the change of heart and the group neeting earlier this

year ?

"I think there are sone m sunderstandings out there," he said. "It
was (an issue of) how we can work better together and what issues
we can deal with . the Big "I" Mrkets thing was just one of the

t hi ngs we brought up."

Regardl ess, Roe said he isn't opposed to the initial idea of the
new | | AA Wb site offering products from nanagi ng general agents
and ot hers.

But he adds: "That's not the direction they're heading in right
now. . right nowit's one product and one conpany for one

price."

And di fferences remain.

"We're nore interested in pushing (an) entire product line .
they're saying we will be nore than happy to put you on our
Internet site but you have to pay noney," he said. "But we're
sayi ng they haven't been really successful yet in getting anyone
to bite."

Overall however, Roe said his association hasn't taken an officia
position either way on the issue.

But he offered his personal opinion on Big "I" Markets.

"It's a free country and if they want to go out and do this it's
fine. But I'mnot exactly sure they need to do this. | don't think



there is going to be a trenmendous market for what they're going to
do. "

| nsurance Ti meS: Mass. Repair Shop Sues To End Flat Rate Pay System
June 6, 2000, Vol. XI X No. 12

Gar age owner cl ai ns paynent
systemis unfair to shops

by Mark Hol | mer
| nsur anceTi nes

A Nort hanpton, Mass. auto body shop owner is suing 34 auto

i nsurance conpanies for allegedly violating trade | aw by using
their "flat rate" systemto pay repair rates below fair narket
val ue.

Bri an Tennyson of Wayside Auto Body wants triple damages pl us
interest, court costs and attorney fees, according to the May 5
Superior Court lawsuit filed by his attorney and brother, Chester
Tennyson Jr. of Wynouth.

Change Labor Charges

I f successful, the suit could change how i nsurance conpani es pay
Massachusetts garage owners for their |abor

Brian Tennyson would not comment for this story and directed al
guestions to his attorney. Chester Tennyson al so could not be
reached.

But associations representing insurance conpani es and auto shop
owners offered strong reaction on both sides of the issue.

"I't's baseless and without merit.," said Frank O Brien, regiona
manager and counsel for the Alliance of Anerican Insurers, which
represents many of the conpanies named in the |awsuit.

St ephen Regan, executive director of the Massachusetts Auto Body
Associ ation, said his group isn't involved in the lawsuit. But he
added that MABA supports an increase in the auto-body repair rate,
"whi ch hasn't been increased for sone 15 years

"I nsurance comnpani es, he said, "should not determ ne what an

i ndependent shop needs to charge for that rate."

Current Practice

Ri ght now, garages provide a detail ed damage description to the

i nsurer, which uses a flat rate systemto pay |abor costs: an
hourly rate multiplied by the time insurance conpani es decide it
should take to finish a repair job

A garage owner may take |onger than the insurance estimate to
finish the job, but would still get the sane flat rate.

Brian Tennyson's lawsuit clainms the practice is unfair and | eaves
himwi th few business options.

He has "no choice but to accept what the defendants have dictated
to be the hourly rate that they will pay, or cease doing

busi ness," according to the |awsuit.

Trade Restriction
Tennyson suit argues that the insurance compani es' actions anount



to a contract, which would be a violation of the | aw because it
restricts trade.

MABA esti mates that shop owners woul d have to charge $46.26 an
hour for auto-body repair to make an 8-percent profit. Regan said
he number is "conservative."

In reality, he said, nmany insurance conpani es statew de and
nationally actually pay $30-$32 per hour on average for auto body
repair.

"So many insurance conpanies all charge the sane rate," he said.
"That's just a little bit unusual." Regan added the | ow rate nakes
it "difficult" for shop owners to nake a profit.

By contrast, he said the labor rate in San Francisco is an
exception - "upwards of $75 per hour on the high end.

“I"mnot sure how auto-body shops in this area have been able to
convince both consumers and insurers that there is a higher val ue
to the work . (than) is paid on average nationally," he said.
The insurance industry's OBrien counters that the lawsuit is yet
anot her exanple of a nore adversarial stance that auto shops are
taking toward the insurance industry.

"I't's just another continuation in the ongoing battle between
insurers and the auto body industry," he said. ". W are at odds

and now we're going to be at odds in the courtroom"

MABA, Regan said, plans to informits menbers about the lawsuit as
it progresses, but will not encourage action either way to join
the lawsuit and expand it to a class action filing.

"I't would be the independent decision of each auto shop nenber or
non-menber (if) they want to get involved," he said.

Here are the insurance conpanies named in the lawsuit: Allstate,
Aetna, Am ca, Arbella Miutual, Berkshire Miutual, Cigna, C N A,

C&, C. U. Horel and, Commerce, Commercial General Union, Fireman's
Fund, Fitchburg Mutual, Hol yoke Mutual, Hanover, Insurance Conpany
of North America, |ITT Hartford Group, John Hancock, Liberty

Mut ual , Metropolitan, Nationwi de, National G ange Mutual, Norfolk
and Dedham Prenier, People's Service, Plymouth Rock, Royal, State
Farm Safety, Sentry, Travel ers Conmercial Lines, Travelers
Property Casualty Corporation, Trust and USAA

| nsurance Ti MeS: Sale O Mine Blues To Ant hem Recei ves OK
June 6, 2000, Vol. XIX No. 12

PORTLAND, Maine (AP) - If the experiences of other states are

any indication, there should not be any big changes fromthe sale
of Blue Cross and Blue Shield of Maine to Anthem | nsurance Cos. of
| ndi ana.

Condi ti onal Approva

Ant hem has taken over Blue Cross plans in New Hanpshire and
Connecticut. Maine's insurance superintendent on May 25 announced
his conditional approval of the acquisition of the Blues by

Ant hem

Sone consuner and mnedi cal groups oppose the sale. The |l onger-term
fear is that Anthem which now operates as a nutual conpany owned
by its policyholders, will convert to a publicly traded stock



conpany. Critics say that could cause Anthemto put profits ahead
of patient care.

Enpl oyment Unchanged

In New Hanpshire, enploynent |evels and top managers have been

| argely unchanged since Anthenm s deal closed |ast Cctober.
Industry quality ratings remain at the highest overall |evel, and
prem um hi kes are on par with those of other insurers.

In Connecticut, where Anthemtook over the Blues in 1997, the

i nsurance plan was judged " “excellent'' in recent industry quality
ratings, and Anthemsays it won't raise rates this year for new
smal | group busi ness policies.

There are sonme key differences between Mai ne and Connecticut Bl ue
Cross-Blue Shield prograns.

Connecticut Blue Cross has about one million nmenbers, nore than
twice as nany as Maine, and it is not the domi nant insurer in that
state.

Connecticut Blue Cross has |ong been a mutual insurance comnpany,
not a nonprofit, like the Blue Cross plans in Maine and New
Hanpshire, so public fears of dramatic change were not as great.

Damages Rel ati onshi ps

Clark Duront, vice president of corporate relations at New
Hanpshire Blue Cross, said it will be hard to thrive if the
conpany damages its relationships with nenbers and busi nesses.
“T1If you're going to be successful, Dunont said, " “you have to
be responsive. You have to enbrace the narket.'

But a |lawer at the New Hanpshire Citizens Alliance in Concord
said it's in Anthenmls interest to have itself perceived ““as the
sane Blue Cross.'

““They' Il make everybody feel safe for two or three years. Then
it's Anthemis ballgane,'' said Dawn Touzin

| uppa' s Conditions

Mai ne | nsurance Superintendent Al essandro |uppa announced his
approval of the acquisition of Blue Cross and Blue Shield of Mine
by Ant hem I nsurance Conpani es of |ndiana on May 25.

luppa's ruling requires that at least $81.7 mllion to be provided
to a Maine Health Access Foundation, although the fair market

val ue of the aggregate equity of Blue Cross was determined to be

| ess. The foundation was created to carry on the charitable

m ssion of Blue Cross.

| uppa said his approval carried 35 conditions, including
provisions to prevent the foundation from being subject to any
taxes or liabilities of the former Blue Cross after the
transaction is conplete.

Unantici pated potential liabilities nust be assumed by Ant hem
Under other provisions, the capital |evel of Anthem Mai ne nmust be
mai nt ai ned at a | evel set by the superintendent, and Ant hem Mai ne
may not pay dividends within five years of the closing wthout the
superintendent's approval .

O her Conditions

O her conditions include requiring that the conpany maintain Bl ue
Cross' network of doctors, hospitals and other providers and give
custonmers six nonths notice if a decision is made to stop offering
a product or stop covering a part of the state.



Bl ue Cross Senior Vice President Beth Shorr said the 85-page

deci sion was still being reviewed but that none of the conditions
set by luppa "~ causes substantial concerns.'

Shorr said a sales closing was expected within 10 or 12 days.
Oficials for both Blue Cross and Ant hem expressed satisfaction at
| uppa' s deci si on.

""We're | ooking forward to doi ng business in Maine and serving the
peopl e in Mine, said Anthem spokeswoman Lauren Green- Cal dwel | .

But one group of critics voiced displeasure and said an appeal was
possi bl e.

"G ven Anthemis refusal to conmmt to continuing Blue Cross
coverage in Maine's rural areas, it is clear that policy-nakers
will need to address this potential problem'' said Joe Ditre,
executive director of Consumers for Affordable Health Care.

The value of the sale was originally set at $120 million

Three Transactions

Three different transactions were involved: the conversion of Blue
Cross and Blue Shield froma nonprofit health plan to a for-profit
entity; Anthemis acquisition of the converted insurer; and the
funding for the foundation

In a prepared statenent rel eased at a news conference at the

I nsurance Bureau's headquarters, luppa said the acquisition, which
af fects about 400, 000 Mai ne subscribers, ““wll alter the health

i nsurance | andscape in Maine in a very fundanental fashion.'

He also said it introduces into the Miine narketplace a new and
financially strong health insurer

Mai ne | awrakers enacted a neasure in 1997 establishing procedures
to be foll owed and standards of evaluation to be used by the
superintendent in his review of the transaction

Hearings were held in January and April in Presque Isle, Orono,
Gardi ner, Lew ston and Portl and.

Opponent s of Sal e

Opponents of the sale, who included Consuners for Affordable
Heal th Care and the Mai ne Medical Association, had argued for
retention of Blue Cross as a local nonprofit or for a pairing up
with a regional partner |ike Blue Cross and Blue Shield of
Massachusetts.

Board nmenbers at Blue Cross of Mine, which has lost mllions of
dollars in recent years, said affiliating with the for-profit

i nsurer was the best solution.

Mai ne Blue Cross also said Anthem a mutual insurance conmpany
based in I ndiana and one of the largest health insurers in the
nati on, would provide a Blue Cross and Blue Shield plan and that
it did so in seven states.

July, 1999

Ant hem agreed to buy the business of Blue Cross on July 13, 1999,
agreeing to continue operating the business through a new M ne
corporation under the Blue Cross Blue Shield nanme and tradenark
Ant hem Bl ue Cross and Bl ue Shield President Larry d asscock and
Bl ue Cross and Blue Shield of Maine President Keith Vangei son

i ssued a joint statenent declaring:

“"FromKittery to Fort Kent and all across the state of Mine, we
| ook forward to becomi ng an inportant part of this state. Al of
us are commtted to working diligently to hel p nake and keep the



peopl e of Maine healthy.'

Bl ue Cross and Blue Shield of Maine has been |icensed as a
nonprofit hospital and nedical service organization in the state
since 1939 and is the largest health insurer in Mine.

| nsurance Ti meS: Ny Gov. Urges New 'Givil Authority' Insurance Plan
June 6, 2000, Vol. XIX No. 12

ALBANY, N.Y. - Merchants who | ose busi ness when nearby disasters
cut off custonmer access, like North Country shops did when an ice
storm struck two years ago, could get sone relief froma bil
proposed by CGov. Ceorge Pat aki .

The ““civil authority'' insurance would allow policies to cover
busi ness | ost when governnents cl ose roads. It was quickly praised
by both a business group and an i nsurance associ ati on.

""We love it,"' Business Council spokesman Matthew Maguire said
Tuesday. "It puts a business in a position where it can protect
itself a little bit nore thoroughly for the effects of events that
are harnful but only indirectly.'

Tast ee Freeze

Ji m Shel don, the owner of the Al bany Tastee Freeze who | ost about
hal f his business after torrential rains |ast week washed out the
road it sits on, was equally pleased.

Shel don said he is now working with his insurer on the possibility
he m ght be covered but is facing an obstacle since his business
was not damaged. The nei ghboring suburb of Bethl ehem where nost
patrons live, was cut off by the road cl osing.

""This is an issue that needs to be addressed,'' Shel don said.
“TIf (Pataki) wants to use ne as a test case, send 'imon down.
The |ieutenant governor had a cone here yesterday.'

As is, so-called " “business interruption'' insurance says a

busi ness has to be physically damaged before a nerchant can
col | ect noney.

"“This is an inportant change that nust be nade to protect

busi nesses from situations that are beyond their control,'"' Patak
said in a statement.

It remains to be seen whether any insurer would accept Pataki's
of fer and provide the coverage. Wile the industry group New York
I nsurance Associ ation supports the bill, spokesnman Berni e Bordeau
said, insurers who offer that coverage woul d be engaging in
““risky business.'

““Unlike the whinms of nature . you're now adding the whins of a
political entity,'' he said. Bordeau said his group was pl eased,
however, that insurers would not be required to offer the
coverage, but would nmerely be allowed to. "W like the fact that

the adm nistration is giving new opportunities,'' he said.
Pataki's bill was in the Rules comittee, which is controlled by
Maj ority Leader Joseph Bruno, in the state Senate.

Pat aki said his proposal ~“wll help New York State business,

especi ally small businesses, stay in business during trying
tines."'

The Assenbly's Denocratic | eadership said they would "~ “take a
look'' at the bill.



| nsurance Ti MBS: Storny Hurricane Season Predicted
June 6, 2000, Vol. XI X No. 12

As hurricane season starts, meteorol ogists are anticipating above-
average stormactivity. Eleven tropical storms, seven of which may
become hurricanes, are predicted to formin the Atlantic in 2000.
O the seven, three are expected to cause major damage. Some 60
mllion people now live in hurricane-prone areas, reports the

I nsurance Information Institute.

| nsurance Ti MBS: Mine Blues Rel eases Severance Packages For Top Execs

I nvolved In Sal e
June 6, 2000, Vol. XIX No. 12

PORTLAND, Maine (AP) - The chief executive of Blue Cross and Bl ue
Shield of Maine stands to receive $1.4 million if he loses his job
as a result of the pending nmerger with Anthem I nsurance Cos. of

I ndi ana.

Fol | owi ng pressure fromcritics of the deal, Blue Cross and Bl ue
Shield directors rel eased details on severance packages for Keith
Vangei son, president and chief executive officer, and 10 other top
officials of the nonprofit insurer

Critics said the severance packages were excessive, but an

i ndependent consultant characterized themas " “conservatively
conpetitive.'

I f Jobs Lost

The packages woul d conmpensate the CEQ six senior vice presidents
and four vice presidents if they lost their jobs.

Vangei son woul d receive three tines his annual base sal ary, bonus
and benefits - approximately $1.4 nillion, according to Blue Cross
board. The senior vice presidents would receive two year's worth,
about $609, 000 for the highest paid one. The vice presidents would
get a year's worth, or about $192, 000.

Bl ue Cross, which previously declined to release the information,
announced that it would make the information public to allay
suspicions that its top executives were notivated by private gain
Mer ger opponents said Blue Cross' managenent nmay have been

i nfl uenced by lucrative conpensati on packages, or change of

control agreements. The critics said executives may have steered
the board toward the nmerger with Anthem a charge that board
nenbers have repeatedly denied

Bill Ryan, chairman of the Blue Cross board of directors, said the
nonprofit did not initially release the information because " we
were not in the business of throw ng around people's salaries'

and the agreenments would not be triggered by a sale to a specific
conpany.

"“Then there was this aura of 'How cone you're not releasing these
change of control contacts and telling everybody about then? '’
Ryan said at a news conference

Ryan said the packages are necessary to ensure that executives do



not shy away froma sale that is in Blue Cross' best interest
because they fear losing their jobs. The packages woul d be paid
out by Ant hem

The Mai ne Medi cal Association, which opposed the merger, had said
it would file a Freedom of Access request to conpel the Mine
Bureau of Insurance to release the information. The state said the
agreenments cover trade secrets and agreed to keep the docunents
confidenti al

The packages for the executives were updated | ast February, when
t he conpany was being readied for a sale but before Anthem was
sel ected. The conpany said the changes were nade to reflect
current industry practices.

| ndependent Consul t ant
An i ndependent conpensation consultant reconmended the adoption of
t he packages in a February 1999 letter rel eased by Blue Cross. The
conpany, Frederic W Cook & Co., Inc., said the packages were
““conservatively conpetitive.'' The letter also noted, however,
that nost of the conpany's clients were in the for-profit sector
Gordon Smith, executive vice president of the Miine Medica
Associ ation, said the packages were excessive - especially for a
nonprofit that has reduced benefits and rei nbursenents to
providers in a state with a | ow per-capita incone.

I don't think that npst people believe that these should have
been required in order to get the seni or nanagenent to represent
the best interest of the policyholders,'' he said.

| nsurance Ti NBS: NH Senate Kills Uninsured Mbtorist Coverage Bill
June 6, 2000, Vol. XI X No. 12

Concord, N.H - The New Hanmpshire Senate's failure to approve a
bill (HB 1241) that would prevent enpl oyees from collecting both
wor kers conpensati on and uni nsured nmotorist coverage (U M when
injured by a co-enmployee is bad news for the state's consuners,
say insurance industry |eaders.

The bill woul d have reversed a recent state Supreme Court ruling,
Gorman v. National Grange Mutual I|nsurance Conpany, which all owed
an enpl oyee to collect both workers conpensation and U M after
being injured by a co-enployee while in a truck

The Senate defeated the bill by one vote, 11-10.

"The defeat of this bill is bad news for New Hanpshire's
nmotorists. Gorman will expand the clains potential of Uninsured
Mot ori st coverage in a way never intended or anticipated. This
wi Il hurt consumers because such expanded liability will have to
be factored into rates for Uninsured Motorist coverage. Tria

| awyers | obbi ed hard against this bill, if clainmnts now abuse
this systemit will increase costs," said Suzanne Bunp, assistant
vi ce president, northeast region, for the American |nsurance
Associ ati on.

Gerald L. Zimerman, associate counsel for the Nationa

Associ ation of |ndependent Insurers (NAIl), said, W're very

di sappoi nted with the outcone."



| nsurance Ti mesS: Trust Policy Cancellations Approved By Court
June 6, 2000, Vol. XI X No. 12

BOSTON - The Suprene Judicial Court is ordering Trust |nsurance
Co. of Taunton, Mass. to cancel all of its policies by Cct. 1 - a
nove that could end the conpany unless a buyer is found.

Mass. Conmi ssioner of |nsurance Linda Ruthardt recomended
cancel l ati on of the conpany's remaining policies a few weeks ago,
in part because Trust may be insol vent.

Trust had 146,800 remmining policies as of April 28, according to
Ruthardt's | atest status report. O that nunber, about 99,300 are
personal autonobile policies; 36,000 are homeowners' policies.
Fol | owi ng Ruthardt's recomendati on, a judge on May 25 ordered
cancel l ation of Trusts' autonobile policies by Oct. 1 and its non-
aut onobi l e policies by Aug. 1.

Rut hardt wanted the earlier cancellation for the non-autonobile
policies in order to beat hurricane season.

Trust's latest figures include a negative policyhol ders' surplus
of $3.4 million

Rut hardt placed Trust into receivership in February because of
concerns about the conpany's financial status. p

I nsurers expect $70 million in wildfire clains

Insurers will be paying at least $70 mllion on nore than 6, 000
clains resulting fromthe recent New Mexico wildfire caused by the
Nati onal Park Service.

That's according to the property claimservices unit of the

I nsurance Services Ofice, Inc.

The National Park service ignited the fire on May 4 as a

prescri bed burn, which was intended to elinmnate dry brush and
ot her vegetation that could feed a fire.

But high winds pushed the fire into Los Al anos Canyon on My 10,
forcing the evacuation of 18,000 residents and damagi ng or
destroyi ng approxi mately 250 honmes and cars. Mst evacuees dealt
with additional |iving expenses covered by their honmeowners

i nsurance poli cies.

| SO clains estimates represent anticipated insured | oss on an

i ndustry-wi de basis arising from catastrophes, reflecting the
total net insurance paynent for personal and comercial property
Iines of insurance covering fixed property, personal property,
vehi cl es, boats, related property itens, business interruption and
addi tional living expenses. Expenses excl ude | oss-adjustnent
expenses.

A catastrophe is an event that causes $25 mllion or nore in

i nsured property |losses and affects a significant nunber of
property/casualty policyholders and insurers. p

Mass. passes countersignature repeal |aw

BOSTON - It looks like the countersignature requirenment in
Massachusetts will be repeal ed.

The state Legislature approved the neasure on May 25, and Gov.
Paul Cellucci was expected to sign the bill - HB 4883.

The Alliance of American Insurers has pursued countersignature
reformin the state, and issued a press release that details its
support.



(B)ills such as this one . create a favorabl e business
environnent for insurance conpani es, agents and consumers,
Rey Becker, Alliance vice president of property/casualty.
"Elimnating situations in which a resident insurance agent's
signature is required on an insurance contract to make it binding
facilitates sales of insurance across state |lines, thereby
encour agi ng i nsurer conpetition and | owering costs.

The bill ends the countersignature requirement for certain

i nsurance policies, and an insurer can now print basic information
on its policies regarding incorporation, ownership and plan of
operation.

Woni ng becane the first state this year to pass countersignature
reform and Al abama is al so considering simlar |egislation,
according to the Alliance.

Georgi a, Louisiana, Nebraska, South Carolina and U ah passed
reforns | ast year. Kentucky, |lowa and Pennsyl vani a repeal ed their
countersignature laws in 1998.

The Alliance argues that countersignature |laws are antiquated and
hanper interstate and international trade

Geral d Zi merman, associate counsel for the National Association

sai d

of I ndependent Insurers, said the bill will help insurers
operating in Massachusetts to stay conpetitive.
"This bill is a necessary stop for insurers witing business in

Massachusetts to conpete in a world where speed, conveni ence and
efficiency are essential," he said.

| nsurance Ti nMeS: Mlitary Insurer USAA Opposed In Fight For Group Auto
Di scount I n Mass.
June 6, 2000, Vol. XI X No. 12

by Mark Hol | mer
| nsur anceTi nes

BOSTON - A bill that would allow sone mlitary insurance custoners
to receive group auto insurance discounts in Massachusetts is
fueling opposition anmong sone industry | obbyists.

Aut o-i nsurance direct witer USAA - the United Services Autonobile
Association -- wants to give a group discount to its largely
mlitary custonmer based in Massachusetts but says it can't under
the current state | aw

The conpany argues that the proposed legislation - Bill S 2203 -
woul d address the issue by leveling the playing field.

On Par with Qthers

"It only brings nme on par with everybody el se," said Thomas G een
of fice manager for USAA's Braintree office

But associations including the Massachusetts Associ ation of

I nsurance Agents and the Alliance of American Insurers say the

| egi slati on would | eave USAA with an unfair conpetitive advantage
and foster discrimnation agai nst consuners.

Dani el Foley Jr., the MAIA s general counsel and director of
government affairs, outlined the association's position in witten
testimony submitted May 22 to the Massachusetts Joint Conmittee on
I nsur ance.



"The bill carves out a very specific exception to the | aw by

al | owi ng one conpany to forma group and one group only to be set
up for the purpose of buying insurance, which is contrary to the
current group marketing law, " he said.

Ri ght now, state law | ets any organi zation with a nmenbership -
such as a library club, the American Autonobile Association or

Kni ghts of Col unbus -- offer a group discount for auto insurance

t hrough an agent or conpany.

But the | aw stops an organization fromfiling for a group di scount
if the organization is forned specifically for the purpose of
provi di ng i nsurance, said John Friednan, assistant vice president
and | egislative counsel for USAA

Mlitary officers founded USAA in 1922 to provide car insurance
for the armed forces. The company includes nilitary, forner
mlitary menbers and their famlies. USAA al so insures non-
mlitary custoners in Massachusetts, because the state has a "take
all coners" |aw.

Green, aretired U S. Arny colonel who is also a |licensed property
and casualty/life and health agent, said the current |law creates a
frustrating situation.

"We're trying to offer a group discount the sane as everybody

el se," he said. "And the current law restricts ne from doi ng that
The intention, | think, of the current |law was to keep someone
fromformng a bogus group, just to get a discount . but there's
not hi ng bogus about our group. Qur nenbership is pretty wel

known. "

USAA woul d provide the group discount for autonobile and
honeowners i nsurance on request for nenbers of the mlitary,
former menbers within two years of service, spouses or their
children. Non-military nenbers under the "take all comers" |aw
woul d not be eligible, according to the conpany's public relations
of fice.

The conpany's | egislative push has drawn criticismon a nunber of
fronts.

MAI A even distributed a yellow "flash bulletin" encouragi ng
nmenbers to fight the legislation and | obby the State House. The
association clains the bill would give USAA an unfair conpetitive
advant age, violate current |aw defining group discounts and
possibly lead to "the formati on of insurance purchasing groups,

not affinity-based" which would cause "w despread di scrimnation
anong various segnents of society who are unlikely to be eligible
for group discounts."

Foley, in his MAIA witten testinmony, also strikes sone
conciliatory notes.

He wites that the association supports review ng and changi ng the
group marketing law, and al so suggests another course of action
for USAA

"If USAA wants to offer conpetitive rates for their Massachusetts
i nsureds, then they can file for a rate deviation for all their
i nsureds ."

Attorney Ed Donahue testified against the bill on May 22,
representing the I ndependent Property and Casualty |nsurers of
Massachusetts, though he struck a nore noderate stance than the
MAI A. | PCl menbers have concl uded, he said, that the discussion
shoul d shift away fromrevising the group auto discount law to
broader study of the general system

"Qur nenbers have concerns about group auto laws in the

a



Conmonweal th but attacking one narrow portion of the issue w thout
exam ning others is not the approach to take."

The AAl also testified against the bill, and the Nationa

Associ ation of |ndependent Insurers filed testinony in support of
t he measure.

In response, Friedman says that USAA also has a rate deviation and
provides its custoner dividends, "but those don't allow us to be
as conmpetitive as we need to be.

"W just want the sane opportunities as other carriers," he said.
"W want to conbine the deviation and the group discount for the
mlitary, the same way other carriers can offer group discounts in
Massachusett s.

Meanwhi |l e, Green said, he's surprised at the opposition,
particularly the MAIA "flash bulletin" and its attenpt to drum up
support to kill the proposed bill.

"I looked at the MAIA stuff and it surprised ne," Green said. "I'm
an i ndependent agent here also . W're just trying to get the

same kind of group di scount anyone el se has got."

| nsurance Ti mes: Alstate Agents Confront Deadline To Becone | ndependent
Contractors
June 6, 2000, Vol. XI X No. 12

by Herbert G MCann
Associ at ed Press

CHI CAGO - Executives of Allstate Corp., confronted by unhappy
agents at the conpany's recent annual neeting, insist the insurer
is on the right path to i ncreased market share and i nproved
profitability.

All state gave 6,000 of its 15,000 agents until May 31 to decide
whet her to convert to contractor status or to | eave the conpany
with a buyout package. Mdst of the 6,000 are long-time enpl oyee
agents. The remainder are contractors, who pay for their own

of fice space, health insurance, vacation and sick |eave.

Sone enpl oyee agents are conpl ai ning they are bei ng shortchanged
by the company, which no longer will pay health insurance or
Social Security benefits. They al so are upset over Allstate plans
to allow custoners to buy insurance over the tel ephone or through
the Internet, elimnating the need to go through the conpany's

agents.
Allstate introduced its Internet services in Oregon earlier this
nmont h, according to spokeswoman Sharon Cooper. It will be

i ntroduced next in Col orado and Loui si ana.

To pay for the technology that will allow that convenience,

Al | state announced plans to reduce annual expenses by about $600
mllion by elimnating 4,000 non-agent positions by the end of the
year.

Agent Darrell Baxter of Atlanta, an fficial of the Nationa

Associ ation of Professional Allstate Agents, said one of the
reasons he has decided to | eave the conmpany is that agents who
will deal with the Internet clients will receive only a 2 percent
conmi ssion. He said that is not enough

““1I"mnot a disgruntled Allstate agent, |'m a di sappointed



agent,'' Baxter told conpany executives, adding that his passion
for the conpany has gone away. He said he has decided to set up an
i ndependent insurance agency.

Al l state Chairman and CEO Edward Liddy said he understands the
concerns of the agents.

“TQur conpany will be a different, better conpany in five years
because of the changes we are making,'' he said.

Allstate officials estimte 15 percent of its insurance agents nay
| eave because of the changes at the comnpany.

During the neeting, Liddy addressed troubles in the insurance

i ndustry, which he says is plagued by slow growth, declining
prices and shrinking profits.

To offset that, Liddy said Allstate is expanding through

acqui sitions and partnerships with other conpanies. Last year

Al |l state bought Anerican Heritage Life Corp. and acquired CNA
Personal |nsurance to offer non-Allstate branded products through
i ndependent agents.

Allstate is the second-largest U S. conpany in personal-1ines

i nsurance behind privately held State Farm It had 1999 revenues
of $26.96 billion.

| nsurance Ti NBS: Industry Bal ks As Mass. Panel Finds Generic Parts
" Unsaf e
June 6, 2000, Vol. XI X No. 12

by Mark Hol | mer
| nsur anceTi nes

A relatively obscure Massachusetts |icensing panel appears ready
to stir controversy by reconmmendi ng that aftermarket or generic
auto repair parts "may" be unsafe.

The panel also found that aftermarket parts are "not of |ike kind
and quality" to the original but nore costly parts nmanufactured by
aut o makers.

Both notions appear to contradict the use of aftermarket parts as
required in the existing |l aw and regul ati ons.

Wth the deletion of "all" and the addition of "may," the
Massachusetts Auto Damage Appraiser Licensing Board softened its
stance agai nst generic, aftermarket parts at its May 24 neeting in
Mar | bor ough.

The board voted 3-2 to insert the word "may" into its original My

8 notion that said "all" structural aftermarket parts conprom se
the safety of a vehicle, according to a source who attended the
neeti ng.

The panel's |l atest notion reads: "Structural aftermarket parts are
not of like kind and quality to original equipnment manufacturer
parts . therefore afternmarket parts may conprom se the overal
safety of the vehicle."

Structural parts are used inside or under a vehicle, like a frane
rail - fromwhich the front suspensi on wheel is supported.

A second motion - also approved 3-2 - takes a simlar strike

agai nst aftermarket parts in general, stating they "are not the
exact duplicates of factory, original equipnment manufacturer

parts, and may jeopardize the safety and val ue of the vehicle."



The board includes two nenbers of the insurance industry, two auto
shop representatives and Gl bert W Cox, Jr., who serves as
chairman. Cox is an attorney and is considered a neutral party.
The insurance industry supports the use of aftermarket parts as a
cost-savi ng neasure. But auto body shops say generic parts don't
fit right and are of lesser quality. On the other hand, origina
manuf acturer parts cost nore.

These opinions by the licensing panel, which was asked by

I nsurance Conmi ssioner Linda Ruthardt for input on the issue of
aftermarket parts safety, underm ne the current practices in the
repair of autos. Ruthardt asked the board to investigate the issue
in the wake of a Consumer Reports article |last year that inplied
some aftermarket parts were unsafe.

Currently, when appraisers determ ne replacenent parts are needed,
regul ations state that an afternarket or used part "of |ike kind
and quality, at the | owest possible price" nust be used unless it
af fects vehicle safety. Ot her exceptions: when efforts to find
cheaper parts are unsuccessful, or when a vehicle has been driven
| ess than 15,000 ml es.

The | aw defines "of |like kind and quality" as sonething that is
"of equal or better condition" than the part it replaces. But if
Conmi ssi oner Ruthardt accepts the reconmmendations that afternarket
parts are "not of |ike kind and quality," then conpani es could not
| onger require their use.

The ADALB recommendations will be included in a draft report to be
submitted to Ruthardt within a few nonths. Before then, they will
be available for public review by June 8. Board nenbers will take
up the issue again at their June 14 neeting in Marlborough

Pet er Robertson, the Massachusetts counsel for the Nationa

Associ ation of |ndependent Insurers, wote the board to ask it to
rescind its original deternination

He said the NAII is pleased the public will be able to conment on
the board's draft report, but only partially happy with the
revision itself.

"They backed away fromtheir unsupported concl usion that

structural aftermarket parts conpronise safety . (which) was
not supported at all by the record."
Yet, Robertson said, "there is still no support fromthe records

that says these parts - at |least the cosnetic parts - raise safety
concerns. All the expert testinobny at (an earlier ) hearing

i ndicates that safety is not an issue with cosnetic after-narket
parts."

Both of the panel's nmotions will likely be part of any report

Rut hardt receives, though additional information can be added
after the June 14 public hearing.

Li ke the NAIl, the Anerican |Insurance Association al so asked the
ADALB to reverse its earlier decision

"Testimony to the board from national experts denonstrated the
safety of conpetitive boards . (and) several studies . have
denonstrated that these parts provide quality and safety in auto
body repair," James Harrington, AlIA vice president, northeast
region, said in a press rel ease.

In a related issue, Ruthardt is still considering an industry
proposed endor sement which woul d all ow consuners to pay an
additional premiumfor the right to have their autos fixed with
original manufacturer parts only.



| nsurance Ti mMeS: Insurers CaimVictories In Vernont Legi sl ative Session

June 6, 2000, Vol. XI X No. 12

MONTPELI ER, Vt. - The Vernont |egislature wapped up the second
hal f of a two-year session, with insurance interests seeing ngjor
victories on several fronts.

"Between the bad bills that were defeated and the good bills that
passed, 2000 was a great year for insurance consuners in
Vernont," said Gerald L. Zi nmerman, associate counsel for the
Nati onal Association of |ndependent Insurers (NAIl). "W're very
encour aged that next year will be just as productive."
Zimrerman attributes the session's good results in part to a nore
noderate shift in the House of Representatives, which generally
hel ped on business-rel ated i ssues.

"The change in the House reflects the increasing influence of
the noderate 'Blue Dog' Denocrats, who are defining thenselves as
separate fromthe traditional Denocratic party," Zi mrerman said.
"If the Blue Dogs gain strength in this year's elections, the
House could be even nore business friendly next year."

I nsurance-related bills that passed this year include:

H 844, overturning the controversial "ski bumf decision by the
Vernmont Suprene Court (G ather v. The Gables Inn, Ltd.) which
granted workers' conpensation benefits to a clai mant who was
injured while skiing off the premses after working hours. The
bill states that recreational injuries sustained away fromthe
job are not conpensabl e.

H 97, a nodified version of a graduated drivers |icensing
program which introduces a phased-in licensing systemfor young
drivers. Wiile the bill is a good start, it does not include a
restriction on nighttinme operation for younger drivers, which is
typically included in the nost effective GDL bills, Zi mernan
sai d.

H 185, a workers conpensation bill that allows the
conmi ssioner of labor to refer certain workers' conp disputes to
arbitration, and directs the conmi ssioner to recomend to the

| egi sl ature by Jan. 1, 2001, measures which would allow injured
enpl oyees an earlier return to work.

Equal 'y inmportant for the industry was the defeat of severa

bills the industry said were poorly witten, including:
S. 78, which would have prohibited the use of credit reports in
underwriting decisions.
S. 128/ H. 98, which would have established mandatory di scounts
on auto insurance prem uns for senior citizens taking defensive
driver courses.
S. 306/ H. 340, which would have required insurers to notify the
Department of Mdtor Vehicles when auto insurance policies were
cancel | ed.
S. 308, which would have increased the ambunt of coverage
required by notor vehicle operators.

H. 586, which called for the elimnation of certain fornms and
filings for large comercial property and casualty policies.

H 747, which would have raised the threshold for nmotor vehicle
property damage for which a surcharge could be applied.



| nsurance Ti mes: zurich, The Hartford Agree To Co- Market Agribusiness

Pr oduct s
June 6, 2000, Vol. XIX No. 12

SCHAUMBURG, III. - Zurich U S. and The Hartford Fi nancia
Services Goup Inc. have formed a strategic relationship to co-
mar ket their agribusiness products.

Under the agreenent, effective June 1, 2000, the Zurich U S.

Agribusiness Unit will provide core property casualty coverage and
The Hartford will provide livestock nortality coverage. In
addition, Zurich U S. will offer specialty products such as

environnental inpairnent liability, unbrella, and directors and
of ficers coverage.

Busi ness Evol ved

Agri busi ness has evol ved over the past decade fromtraditiona
farms and |ivestock ranches to an industry ranging fromfamly-run
specialty farms and vineyards to | arge industrial congl onerates
using the latest scientific technology. At the sane tineg,
occurrences once accepted as normal business risks, including
environnental disruption and livestock nortality, have becone |ess
tolerated in the agribusiness conmunity due to regul atory
scrutiny.

"The result is an increased awareness of specific exposures," said
Zurich U.S.'s Vice President of Agriculture, WlliamZzZletti, Jr.
"Zurich's conmitnment to agribusiness has resulted in the

devel opnent of new products to serve market needs that may have
been unprotected in the past. Agents and customers alike wll
benefit froma programthat comnmbi nes broad-based agri busi ness and
specialty coverage with a specialty product that addresses the

uni que aspects of the livestock sector. "Qur agribusiness
customers, both agents and insureds, have told us they need
stability, capacity, and fundanental know edge of the Iivestock
sector fromtheir insurance conpany," said Robert Crutcher
president of The Hartford's International Agribusiness G oup

Referral Process

The programwi |l work as a referral process, with agents of each
conpany referring custoners to the other conpany's product as a
way to round out the custoner's insurance coverage. The products
t henmsel ves will remain i ndependent, with livestock nortality
coverage underwitten by The Hartford and basic property/casualty
and other specialty products underwitten by Zurich U S. The two
conpani es estimte the market for the expanded coverage at

approxi nately 140,000 customers.

The programwi || be managed by the Enterprise Ri sk unit of Zurich
U S., which provides package and custom casualty prograns as well
as group, integrated risk and total risk profiling programnms for
large nmultinational corporations and mniddl e narket conpanies, and
The Hartford's International Agribusiness group, which has served
t he agri busi ness conmunity with |livestock and crop coverages for
nore than 80 years.



| nsurance Ti mMeS: Supreme Court Narrows Federal Anti-Arson Law
June 6, 2000, Vol. XI X No. 12

by Richard Carell
Associ at ed Press

WASHI NGTON - A unani nous Supreme Court on May 22 narrowed the
scope of a federal anti-arson law, throw ng out an Indiana man's
federal conviction for setting a fire at his cousin's hone.

The deci sion could have a direct effect on a case in Wst Virginia
in which three parents are accused of setting a house on fire with
their five children inside to collect insurance.

The federal |aw makes it a crine to set afire any building or
other property "“used in interstate cormerce or foreign comerce
or in any activity affecting interstate or forei gn comerce.'

A federal appeals court upheld use of that |aw to prosecute arson
at a private residence because the owner purchased natural gas in
interstate conmerce, had a nortgage from an out-of-state | ender
and received an after-fire check froman out-of-state insurer
That's not enough to subject soneone to federal, rather than
state, prosecution, the nation's highest court said.

““An owner-occupi ed residence not used for any conmercial purpose
does not qualify as property 'used in comerce or conmerce-
affecting activity; arson of such a dwelling, therefore, is not
subj ect to federal prosecution,'' Justice Ruth Bader G nsburg

wr ot e.

The issue was the crux of the West Virginia case. U S. District
Judge Irene Keeley in January del ayed the parents' trials pending
the U S. Suprene Court's decision in the Indiana case.

Prosecutors say the house Ricky Brown, his wife, Barbara, and
their housemate Janette Ables are accused of burning received
interstate utilities Iike natural gas and electricity.

Ri cky Brown in Novenmber was found innocent of seven counts of mail
fraud. Jurors deadl ocked on ei ght offenses, including arson
resulting in death, which carries a possible death penalty. Keel ey
declared a mistrial on those charges.

Ri cky Brown has denanded a speedy retrial

Prosecutors have said they want to try all three together if the
death penalty is renmoved. Barbara Brown, however, has told Keel ey
that she does not want to be tried with her husband. She has

wai ved her right to a speedy trial

The Browns and Ables also face state charges of arson, murder and
conspi racy.

Keel ey will schedule a conference with prosecutors and defense
attorneys to decide how to proceed in |ight of the high court
ruling, said Ted Philyaw, chief deputy clerk for the U S. D strict
Court's northern district of West Virginia

"It appears this unani nbus Suprene Court ruling in the Jones case
has narrowed t he scope of federal anti-arson |law. There will have
to be a status conference for the parties to reviewthis with the
court,'' Philyaw said

The U.S. Suprene Court's decision set aside the arson conviction
and 30-year prison sentence of Dewey J. Jones, accused of throw ng
alit Mlotov cocktail into the living roomof Janes Wil ker's hone
in Fort Wayne, Ind. - the culmnation of a feud he was having with



hi s cousin.

FBI agents joined |ocal |aw enforcenment officials in investigating
the Feb. 23, 1998, incident, and Jones eventually was indicted by
a federal grand jury under the arson |aw.

Hi s conviction and sentence were upheld by the 7th U.S. Crcuit
Court of Appeals. Other federal appeals courts had refused to
apply the federal |law to such cases.

Jones' appeal to the Supreme Court had urged the justices to rule
t hat Congress exceeded its authority and tranpled on states
rights by enacting the arson |l aw. The court since 1995 has
dramatically enhanced state' rights while eroding congressiona
power to invoke authority over interstate comrerce.

This recent decision focused entirely on the | anguage of the
federal law. G nsburg said the trial judge in Jones' case and the
7th Circuit court mstakenly interpreted that |anguage too
broadly.

The case is Jones vs. U S., 99-5739.

| nsurance Ti mMeS: Hastert Eyes Clinton Help On HVO Bil |
June 6, 2000, Vol. XIX No. 12

WASHI NGTON- I n a private Wiite House neeting | ast week, House
Speaker Dennis Hastert told President Cinton he favors HMO

| egislation that extends newrights to all Anericans with

i nsurance, rather than a nore limted series of protections in a
Senat e- passed bill, according to Republican sources.

At the same time, the Illinois Republican asked the president for
his assistance in shaping a final conpromise that linits any right
to sue insurance conpani es.

A senior Wiite House official said Clinton told the speaker that
he al so woul d insist on legislation that covers all Americans and
that the issue was nearly non-negotiable. The president also said
that as long as the bill contains a way to enforce a patient's
right, the Wite House is "open to talk about howit is enforced,"”
said the official, speaking on condition of anonymty. p

heir neeting occurred the night before a | arger session that
Cinton convened Thursday w th key congressional negotiators on a
patients' bill of rights. Cinton said that discussion was
designed "~ "to determ ne what the issues are and what the processes
are to resolve them""'

In a statement issued after the neeting was under way, Hastert
said, ~"We are very close to conpleting a balanced bill, one that
will address the issue of the uninsured as it addresses the issue
of accountability.'

Despite Hastert's optimstic statenment, progress toward a
conprom se on the health nmai ntenance organi zation | egislation has
been fitful. That is due partly to the wi de el ection-year gulf

bet ween Denocrats and Republicans and partly to the interna

di fferences anong | awnmakers of the sane party in different houses.
As an exanpl e, GOP sources say House Republicans recently
forwarded a confidential proposal to Senate GOP negotiators
outlining a proposed new right to sue the " designated decision-
maker'' in federal court for wongful denial of care. Suits could
be brought for conmpensatory damages as well as econom ¢ damages,



and punitive danages woul d be permitted under some circunstances.
No class action suits would be permtted.

The House-passed neasure lifts the federal ban on lawsuits for
Americans in health plans that fall under federal regulation. The
Senate bill contains no newrights to sue.

Republ i can negotiators are expected to neet this week, and a

bi parti san bargai ning session is al so possible.

Denocrats, including Sen. Edward M Kennedy, D-Mass., sought in
the White House nmeeting to push Republicans to agree to a
timetabl e for resolving key issues. Republicans declined.

"W have spent hundreds of hours to put together a bill,'" Sen.
Don Nickles, R Ckla., said after the neeting. ~ W have made good
progress despite what some may think.'

Thus far, negotiators have agreed on a variety of relatively m nor
poi nts. They appeared on the verge of an accord several weeks ago
on an appeal s process for patients who believe they were wongly
deni ed care, but there has been no deal yet.

Nor have they discussed in any detail the issue of how w de-
rangi ng the coverages should be, or on what, if any, right to give
patients to bring | awsuits.

In the House, where a coalition of Denbcrats and Republican

out maneuvered the GOP | eadership, the |egislation would cover al
Americans with private insurance. Many of the Senate provisions
woul d cover a smaller group of 48 mllion Amrericans in plans

regul ated only by federal I|aw.

In addition, Republicans are expected to press Denocrats this week
to address issues of access to insurance, including tax benefits
designed to nake insurance nore affordable, and allow for nore
medi cal savi ngs accounts. These all ow Anericans to set noney aside
tax-free to pay for routine care if they buy a high-deductible

i nsurance policy in case of an energency.

Wth time growing short for Congress to act in an el ection-year
sessi on, sone Republicans have said privately in recent days they
may attenpt to negotiate an agreenent anobng thensel ves and send it
to the floor of both houses of Congress for a vote, even though it
woul d fall short of l|egislation Denpbcrats and the Wite House
favor.

It was not clear whether that represented an attenpt to wing
concessions from Denocrats, or whether it was an attenpt to
restrain Republicans nost eager for a final conpromse with the
Denocr at s.

| nsurance Ti NBS: Mass. Testing Wb-Based Life Agent License Renewal
System
June 6, 2000, Vol. XI X No. 12

by Mark Hol | mer
| nsur anceTi nes

CGood- bye pil es of paper.

Hell o, Internet.

That's what the Massachusetts Division of |Insurance hopes to
acconplish with its new online |license renewal system for

i ndi vidual and corporate insurance agents.



The DO will test a Web-based renewal process with eight conpanies
over the next nmonth. The goal is a sinple one: to reduce the tine-
consum ng process fromdays to a matter of m nutes.

"W hope it works," said Andrew Cal amare, president and chi ef
executive officer of the Life Insurance Association of
Massachusetts. Some of LIAMs nmenbers are involved in the test.
"Cbviously, anything that would make the renewal process nore
efficient is sonething our menbers are interested in," Cal anare
sai d.

' More Accurate'

Julie Bowler, the DO first deputy comm ssioner, is supervising
establ i shnent of the new |icense-renewal system She said it wll
be "more accurate because you don't have to fight with a paper
process."

The old license, or appointnent renewal system involves many

st eps.

First, the DO prints out renewal lists for each conmpany and mails
them out. The conpany then checks each name for either renewal or
cancel lation, and mails the lists back to the DO . After that, a
di vi si on enpl oyee updates each conpany |list manually on the
conputer, cross checki ng names and ot her information such as

whet her or not the renewal fee matches the nunber of renewed agent
appoi nt nent s.

The data-entry alone for just a single conpany's appointnment
renewal s can take at | east a day, Bow er said.

But the new pilot systemcuts away nmany of the ol d steps:

The DO sent out files electronically of active agents set for
renewal to the eight conpanies participating in the pilot test:
John Hancock, Massachusetts Mutual, MetLife, Prudential, Liberty
Mutual, Prinmerica, Allnmerica and Berkshire Life.

Participating conpanies will be able to visit a secure part of

the DO Wb site, use a password and downl oad their individua
information already laid out. They'll use a database designed by
Gary Buchanan, an MS program anal yst for the division

The systemwi || default each nane to "renewal" and the user can
check any cancell ation under a separate columm. At the sane tine,
the systemwill create a total fee tally on the bottom

Conpani es can electronically correct any errors they see on the
division's listing, generate reports and send the information back
to the DO via email. Buchanan will then translate the data so the
DA 's new conputer system (launched | ast year) can read it.
Meanwhi | e, conpanies can mail in an accurate check to cover fees

t he new system al ready cal cul at es.

Bowl er said the goal is to nmake the process quicker for both
conpani es and the DO, and nove enpl oyees from"data entry to data
verification."

If the test works, the eight conpanies will be able to renew for
real via the Wb at the end of June.

That's when all conpanies will begin their renewal process, but
those not involved in the pilot programw |l have to use the old

paper system

The test actually involves about 17,000 individual agent renewals
plus 7,260 corporate agents. About 130,000 individual agent

appoi ntnents are up for renewal this year, including 66,800 life
and health renewal s, and 63,200 property and casualty. A single
agent can have appointnents with several different conpanies.



The division is also gearing up for 28,129 corporate agent |icense
renewal s: 23,603 property and casualty and 4,836 |ife, accident
and health agents.

Bowl er said she hopes the system can be expanded so agents can
check online to see if their appointnments are renewed. She al so
hopes the system can be expanded to other agent |icense renewal s.

| nsurance Ti MBS: Ny Expands El ectronic Filing
June 6, 2000, Vol. XI X No. 12

NEW YORK - The New York | nsurance Departnment has expanded its
acceptance of electronic filings. Insurers can now submt policy
forms and rate filings through a new programthat elimnm nates

i ncomplete filings, reduces review and processing tine, and
addresses the changi ng needs of consumers as a key part of the
department’'s overall efforts towards "sped to market" insurance
products, according to Neil D. Levin, superintendent of insurance.
The department will now nake the System for Electronic Rate and
Form Filing (SERFF) devel oped by the National Association of

I nsurance Conmi ssioners (NAIC) and available to all insurers that
have purchased a SERFF |icense. SERFF has been set up on a tria
basis since April.

SERFF allows insurers to obtain stat e approval by subnitting
policy forns and rate filings electronically. The eval uation

revi ew and approval also are handl ed electronically. p

Capti ve-ating Vernont

A.M Best's Captive Directory 2000 Edition now ranks Vernont third
in the world for captives domciled, placing it behind Bernuda and
the Cayman Islands. Vernont is home to twice as nany captives as
all other U S. states conbi ned.

New | aws enacted this year will make it an even nore attractive

pl ace for insurers and captives, maintains Dan Towl e, director of
financial services for the Vernont Departnment of Economc

Devel opnent.

Under the new |l aws, smaller comercial insurance buyers will have
greater options in "fronting" their risks with severa
alternatives. Insurers will also be able to include new forns of

i nvest nent securities when assessing corporate financia
obligations. Finally, the state also set forth a process for
mutual insurers to convert to stock conmpanies. p

Rev. Jesse Jackson to keynote NAIC neeting

Nati onal Association of |nsurance Conmi ssioners (NAIC) President
and Kentucky | nsurance Conm ssioner George Nichols Il announced
that Rev. Jesse L. Jackson, Sr. will be the keynote speaker during
openi ng session of the association's sumrer national meeting in
Ol ando, Florida June 12.

"Whether in the political arena as a candidate, in the

i nternational arena as an advocate for peace and justice, or in

t he donestic social arena, Reverend Jackson is a respected
advocate for fairness and justice. | amvery pleased he will be
addr essi ng our opening session,” N chols said.

Jackson is the president and chief executive officer of the



Rai nbow PUSH Coal ition, Inc. and will discuss the The Rai nbow PUSH
Coalition's Wall Street Project that is headquartered in New York
City. The Wall Street Project was |launched on Jan. 15, 1999, to
chal | enge corporate America to end the multi-billion dollar trade
deficit with minority vendors and consuners. The Wall Street

Proj ect uses research, education and negotiati ons to persuade
conpanies to close the gap by hiring and pronpoting nore mnorities
to corporate boards and awardi ng nore contracts to minority

busi nesses.

| nsurance Ti meS: inion Exchange
June 6, 2000, Vol. XIX No. 12

Property/casualty CEGCs believe that survival and success will
depend on effectively managi ng the distribution of traditional and
new products through nmultiple channels, according to the
property/casualty insurance sector report of the Tillinghast -
Towers Perrin 2000 Fi nancial Services Industry CEO Survey.

The respondi ng CECs al so naned technol ogy as one of their greatest
strategi c challenges in the quest to serve demandi ng and maturi ng
cust oners.

"Wth the rise of "distribution' to the first-place position this
year froma fourth-place position in our survey three years ago,
CECs are defining their nunmber one job as winning in the

mar ket pl ace by getting the right products to the right custoners

t hrough the right channels," said Howard Denpster, the Tillinghast
- Towers Perrin consultant who conducted the survey.

Addressing distribution effectiveness and productivity was listed
as one of the top three strategic issues by 76 percent of survey
respondents. The CEGs' principal distribution concernis to
"effectively use technology to create distinctive value."

The CEO respondents focused on five i ssues when asked to identify
their top three strategic issues froma list of 10. In addition to
di stribution effectiveness and productivity, the CECs al so named

i ncreased conpetition, information and technol ogy managenent,
expense and cost nmmanagenent, and changi ng mar ket and custoner
demands as their forenpst priorities.

Havi ng identified their biggest challenges, do these CECs see
t hensel ves as in a position to conquer thenf

Not really.

"The CECs we surveyed differed in their assessnents of how well
prepared their conmpanies are to deal with specific issues," said
Denpster. "They feel best prepared to deal with increased
conpetition, sonewhat |ess prepared to deal with information and
t echnol ogy managenent as a strategic issue, and even | ess well
prepared to deal with distribution effectiveness, changi ng market
and custoner demands, and expense and cost nanagenent."



More than hal f the respondents said the prinmary obstacles to their
preparedness were technology Iimtations (55 percent), inadequate
control of distribution channels (52 percent) and a

hyper conpetitive environnment (50 percent).

One mght argue that if they feel ill-prepared to deal with

di stribution changes, these CEGCs nmi ght consider |eaving well
enough al one. There is such a frenzy to try to market in every
direction and every avenue possible, it just mght be that niche
di stribution can be an option. Sone CEGCs mi ght do well to focus on
keeping their present agents happy, and | eave all the other
options -- from banks and CPAs to kiosks and direct mail -- to

ot hers.

There no way an insurance conpany can just |eave technol ogy al one,
however, the attitudes of these CEGCs towards the Internet is
puzzling.

Rel atively few (under 5 percent) rated the Internet as an
i mportant distribution channel in the 1997 survey.

"Though nost property/casualty CECs see the Internet as a
promotional and informational vehicle that must be able to educate
and service custoners, not all agree that the Internet will becone
a distribution channel for personal |ines," explained Denpster.

If they do not believe in the Internet as a distribution force,
that's all the nmore reason for these CEGs to concentrate on
keepi ng their agents happy.

| nsurance Ti MBS: Insurers Spell Qut Costs OF NY's High Auto Prem ums
June 6, 2000, Vol. XI X No. 12

NEW YORK - The high costs of injury clainms and a | arger nunber of
damage claims fromauto accidents in New York are far above the
nati onal average, keeping the price of auto insurance in the state
hi gh, according to the insurance industry.

The cost drivers associated with nmedical care, auto repair
litigation and fraud are behind the state's high auto rates, not
the profits of auto insurance conpanies, Bernard L. Bourdeau

presi dent of the insurer-backed New York I nsurance Association
told the Assenbly Standing Conmmittee on |Insurance, which held
hearings last nmonth into the cost of auto insurance.

Past 10 Years

Bourdeau testified that auto insurers have paid out nore in clainms
than they received in premuns fromindividual drivers in seven of
the past 10 years. For commercial auto insurance, auto insurers
have had underwiting |loses for 10 consecutive years.

"Auto insurers in New York do not make their profits from
underwriting insurance, but by investing premiumdollars," he
said. "Wen auto underwriting is conbined with investnent incone,
auto insurers on average earn about five percent on the prem um



dollar -- about the sane as the national average.

"I'f New York chooses to confiscate part of the investnent returns
fromcapital serving the auto insurance nmarket, investors wll

nove their capital to investnents that produce higher returns. New
York drivers will then be left with fewer choices and hi gher
prices," he maintained.

Bourdeau said that it is the 95 cents of the premiumdollar paid
out in claims and ot her expenses that nust be examined to identify
cost drivers and ways to reduce prem uns.

Bodily Injury dains

Citing insurance industry studies on injuries in auto accidents,
he noted that in New York State, the average cost of a bodily
injury claimis $21,471 per claim a staggering 124 percent higher
than the national average.

The cost of clains under the Personal Injury Protection (PlIP)
portion of the state's no-fault auto policy is $5,763--- which is
44 percent higher than the national average.

The frequency of claims for property damage in the state is 15
percent higher than the national average, while the cost of those
clains is slightly bel ow the national average, he added.

To hel p reduce costs, Bourdeau urged approval of anmendnments to the
state's no-fault regulation 68 that would elimnate as much as
$100 million in fraudul ent clainms. These regul ati ons woul d reduce
the tinme frame for supplying proof of nedical clainms, work | oss
and ot her expenses to 45 days rather than 180 days. They woul d

al so reduce the time frame for submtting witten notice of an
accident by an injured person from90 days to 30 days.

Phot o | nspecti ons

He al so urged changes in the state's regulation 79 to reduce costs
of running the nmandatory notor vehicle photo inspection program
In addition, he said the adoption of a voluntary no-fault nanaged
care program and approval of a measure to permt conpanies to
engage in auto directed repair prograns would further reduce

prem uns.

The industry representative al so recommended the use of | ower
cost, conpetitively-priced cosnetic parts for auto repairs.
Measures that prohibit the use of these non-original manufacturer
parts would only drive up costs, he argued.

He cautioned that state mandated rol | backs or governnent price
fixing would only serve to reduce conpetition in the nmarket place.
inevitably | eading to higher prices. he supported the continued
use of nmulti-tier and flex-rating systens.

"These days npst conpani es are not naking any profits in the New
York auto nmarket," Bourdeau said. "Any nmeasure to restrict their
prices would only drive those conpani es out of New York."

| nsurance Ti MBS: AGENCY CONSULTI NG GROUP, | NC.
June 6, 2000, Vol. XIX No. 12

Hel pi ng i nsurance agenci es grow and prosper
t hroughout the U.S. since 1980



Strategi c and Tactical Planning, O ganizational Devel oprment,
Mergers, Acquisitions, Sales & Marketing Plans, Program
Devel opnent, Di spute Resol ution, Conpensation Prograns

Sel ling agencies in secured sales at top dollar
Buyi ng agencies with full due diligence
Confidentiality Assured

Cal | 800-779-2430

e-mail ACG@mi | . com

vi sit www. agencyconsul ti ng. com

Menmber of

AAI MC (Anerican Association of Insurance Managenent Consultants)
AAA (Anerican Arbitration Associ ation)

Qual ity I nsurance Congress

| nsurance Ti MeS: Ny AG Sues Car Rental Firm To Include Insurance Costs In
Basi ¢ Fees
June 6, 2000, Vol. XIX No. 12

NEW YORK (AP) - The state attorney general's office has sued the
nation's |argest car rental conpany, seeking to force an end to
its practice of tacking on extra fees for insurance coverage.

The lawsuit, filed in Manhattan's State Suprene Court, charges
that Enterprise Rent-A-Car has unlawfully refused to include basic
personal injury and property danage coverage as part of the basic
car rental fee

I nstead, court papers say, Enterprise tells car renters they wll
be driving with no coverage at all unless they pay an extra $6.95
for a $1 million policy. The state's |lawsuit says this practice is
illegal and has cost New Yorkers millions of dollars over the past
few years.

In 1994, the state's highest court, the Court of Appeals, ruled
that car rental conpanies may not shift financial responsibility
for the legal minimumin personal injury insurance onto the
renter.

Attorney General Eliot Spitzer said, " The highest court in New
York has already condemmed this as being against public policy.
Wth this lawsuit, we are seeking an end to this deceptive and

unl awful practice."'

Assi stant Attorney General Joy Fei genbaum said m ni mum persona
injury liability is $25,000 per person and $50, 000 per acci dent
where there is no loss of life, and $50,000 per person and

$100, 000 per accident where life is lost. She said the property
damage m ni mumis $10, 000.

Fei genbaum sai d Enterprise pays third parties when there is an
accident and then sues the rental customer to recoup the noney.
"“This is illegal,'' she said. " "Basic coverage shoul d be included
inthe rental fee.'

Spitzer said the lawsuit "~ “seeks to stop Enterprise from charging
for insurance that they are obligated to provide, and it seeks
noney danmages for custoners who have paid the additional $6.95."
He added that the noney danages could anpbunt to several million
dol | ars.



Enterprise, based in St. Louis, has nore than 3,600 renta
location in the United States. The conpany has nore than 15, 000
cars registered as rental vehicles in New York State

The conpany issued a statement saying that it did not understand
why Spitzer's office had sued.

" The supplenental liability coverage we offer to consuners in New
York is the sane | egal, optional coverage offered by all renta
conpani es operating in the state,'' the statenent said. "~ CQur
conpany is also licensed to offer this coverage to interested
renters in the state.'

"“As it stands now,'' the Enterprise statenent continued,
““nunerous appellate court decisions have al ready upheld the
manner in which we as a conpany conduct ourselves in cases
involving third party clains."’

| nsurance Ti meS: Harvard PilgrimRehab Pl an Approved
June 6, 2000, Vol. XIX No. 12

BOSTON (AP) - A judge has approved a state plan to rehabilitate
Harvard PilgrimHealth Care, four nonths after the state's |argest
HMO reported | osses so high that the state took it over.

Harvard Pilgrimwas put into receivership Jan. 4 after conpany
officials discovered | osses for 1999 woul d exceed $150 mllion
State officials later revised the estinated | osses to $226
mllion.

After Harvard Pilgrimwas taken into state receivership, Insurance
Conmi ssi oner Linda Ruthardt and Attorney General Thomas Reilly
cane up with a plan to turn its finances around. Suprene Judicia
Court Justice Francis J. Spina on May 24 approved that plan
clearing the way for Harvard Pilgrims rehabilitation

The conpany has nmore than a million menbers in New Engl and

i ncl udi ng over 900,000 in Massachusetts.

"“The goal has always been to allow Harvard Pilgrims providers to

continue delivering health care to its nmenbers,’'' Ruthardt said.
During the first three nonths of 2000, Harvard Pilgrimreported a
net loss of $13.4 nmillion on total inconme of $634 nillion. That

was slightly better than the $14.9 nillion net |loss that had been
projected, Harvard Pilgrimsaid in a statement.

Harvard Pilgrimpredicts a net |oss of about $5 nmillion this year
conpared to net |osses of $226 nmillion last year and $54 mllion
in 1998.

Rut hardt said Harvard Pilgrimwould likely be rel eased fromstate
control within a nonth, after the appointnent of a new board of
directors to continue oversight of its finances.

Weekl y Financial Reports

Harvard Pilgrimw ||l have to give weekly financial reports to the
state Division of Insurance, in addition to the nonthly statenents
it already files. That requirement will stay in effect unti
Harvard Pilgrimrepays nore than $200 million in debt, Ruthardt

sai d.

""We've got a lot of people |Iooking over our shoul ders,"
Harvard Pil gri m Presi dent Charles Baker

The rehabilitation plan included increased prem uns;

sai d



restructuring of operations and a reduction in the workforce,

whi ch saved $70 million; Harvard Pilgrims wthdrawal from Rhode
I sl and, which accounted for $56 mllion in | osses |ast year (25
percent of total |osses); recontracting with all Mssachusetts
physi ci an groups; creating a technol ogy partnership with Perot
Systens to inprove clains processing and i nformation systens, and
i ntroduction of a three-tier pharmacy benefit to help contro
prescription drug costs.

| nsurance Ti meS: Property/Casualty & Ri sk Managenent
June 6, 2000, Vol. XI X No. 12

Electric offers $50 off to online auto buyers

BEVERLY, Mass. - Electric Insurance Conmpany (EIC), a Massachusetts
direct witer of autonobile and honeowner's insurance, has
 aunched a new di scount program for online auto insurance
shoppers. The eDi scount Program affords consuners a one-tine

savi ngs of $50 off the prem um purchase price when they select an
El ectric Insurance auto policy quote fromthe conpany's Wbsite
(www. el ectricinsurance.com). This new programis currently offered
to i nsurance shoppers on the Internet in Arizona, |daho, M ssouri
New Mexi co and Utah, with nore states possibly to foll ow

"The eDi scount Programis intended to pass on to consuners the
savi ngs realized through Wb-based transactions," said Rich

M ddl et on, eBusi ness Project Manager for Electric |nsurance.
"We're excited about the opportunity that recent growh in our
onl i ne business presents to the conmpany, our current policyhol ders
and our future custoners.”

A year 2000 wi nner of the USA Today/RI T Quality Cup Award, the

El ectric Insurance site was recently ranked as one of the top
online insurance sites by Gonez Associates."” M ddl eton adds.
"Electric Insurance Conpany's constant conmitment to service
excel l ence drives our econmerce efforts to deliver a service that
is functional, easy to use and neets the consunmer's needs. The new
eDi scount Programis just another exanple of the efforts toward
our goal of continued inprovement and growth in better serving our
custonmers.”

El ectric Insurance Co., established in 1966, is a direct witer of
private passenger autonobile and honmeowner's insurance and has
been a GE benefit provider for 25 years. The conpany has nore

t han 125,000 policyholders in 47 states. p

| nsur eHel p. com adds Firenman's w ne program

WARW CK, N.Y. - InsureHel p.comand Fireman's Fund I nsurance Co.
announced a partnership to add personal wine collection to
InsureHel p's list of products. InsureHelp.comallows clients to
submit information, rate, bind and remt payment for unique

i nsurance products.

I ndependent agencies affiliated with InsureHel p.comw |l be able
to offer these products fromtheir owmn Wb sites, as

I nsureHel p.com remai ns transparent to the consuner.

"We're very proud to begin this relationship with Fireman's Fund,
especially on such an exciting product," said Keith Savi no,

presi dent and CEO of InsureHelp. "This relationship works well in



both the '"click and nortar' worlds, allow ng agents of Fireman's
Fund to write new business passively through their own Wb sites."
"Being able to present new products to our agents through

I nsureHel p all ows them new revenue opportunities * plus
significant potential for cross-selling our nore traditional |ines
of business. |It's a great match for both of our conpanies," said
Li za Matz, agency sal es manager for Fireman's Fund.

I nsureHel p.com s initial test agencies are in California,
Connecticut, Florida, New Jersey and New York, but the systemis
open to agents in all 50 states. InsureHelp.comis selecting the
first agencies in each state and is now accepting nationw de pre-
registration, Keith Savino, president, said. Product availability
islimted by state and broker availability. Agents can contact

| nsur eHel p. com at 1-800-994-2855. p

St. Paul offers agents web tool for pricing

ST. PAUL, Mnn. - The St. Paul Conpani es has introduced SPCQuot e,
a web-based tool that gives agents the ability to access current
pricing informati on on nore than 3,500 small conmercial busi nesses
such as retail establishnments, manufacturers and contractors.
"SPCQuot e puts know edge at agents' fingertips to maxinize their
conpetitive power in the nmarketplace," said JimLew s, senior vice
president, The St. Paul Conpanies. "It will give an agent the
confidence of knowi ng quotes always reflect the nost recent rates
and rul es applicable to the state being quoted."

SPCQuote is easy to use. Agents sinply |log on, enter the custoner
account information and receive an instant quote on property,

general liability, auto, unbrella and inland mari ne coverages.
Wor kers conpensation quoting capabilities will be added later this
year.

For more information, visit the conpany's web site,
www. st paul . com

First Medi a manages Safeco nmedi a program

KANSAS CITY, Mb. - First Media |Insurance Specialists, Inc. has
becorme the nedia liability program adninistrator for Safeco
property and casualty Cos. First Media policies offer seanl ess
coverage against nedia liabilities through a uni que "open peril"
pol i cy.

First Media devel ops primary and excess liability coverages for a
broad range of traditional and online nmedia conpanies.

| nsurance Ti MBS: Conpany Pronotes |nsurance Coverage For Traffic Tickets
June 6, 2000, Vol. XI X No. 12

Drivers make nonthly paynents to cover unlimted tickets

MADI SON, Ws. (AP) - Think of it as insurance for traffic
tickets. For a nmonthly fee, a notorists group will pay off your
traffic fines, including those for speeding and drunk driving.
Nati onal Motorists Association is offering the plan to its 7,000
menbers nati onwi de. And while it may make sone drivers happy,
safety experts are concerned the program coul d encourage reckl ess
driving.



Unfair Tickets

The plan is designed to help drivers financially, so they can
afford to hire a | awer or prepare thenselves to contest unfair or
i nappropriate traffic tickets, said JimBaxter, president of the
for-profit group based i n Waunakee, a Madi son suburb

Under the plan, drivers nake nonthly paynents from $5 to $50, with
coverage ranging from $100 to $1,000 a ticket. The program covers
an unlinmted nunber of tickets and costs the same regardl ess of
driving record.

Under the prepay plan, the association pays traffic tickets that
result in denmerit points, which drive up notorists' insurance
rates and can cost drivers their |icenses.

For exanple, a drunken driving conviction in Wsconsin carries a

penalty of six points, while illegal passing carries three points.
Drivers lose their licenses if they receive 12 points within a
year.

Wil e the prepaynent plan helps drivers pay their tickets, it
doesn't help reduce the nunmber of denerit points against them the
resulting insurance hikes or the |legal penalties that result from
traffic violations.

Mantill WIIlianms, national spokesman for the AAA auto club, said
the plan is the first of its kind in the country and questi oned
its wisdom

"It just kind of flies in the face of good sense and basic |ogic
to us, because we think there's a direct correlation between
payi ng fines and safer driving,'' WIIlians said.

Radar Det ect or

Joe G bney, an NMA nenmber in Lynn, Mass., said he had no use for

t he program but other people may find it beneficial

"1 have radar detector, and |I'mvery cautious about driving and
stuff. The likelihood of ne getting a ticket at this point is very
mnimal, to say the least,'' he said.

Baxt er said nost people don't deserve traffic tickets because the
| aws t hensel ves have becone geared nore toward produci ng revenue
than creating safer driving conditions.

““We know of nunicipalities where there are 300 residents and
they' re generating $300, 000 to $400,000 a year fromtraffic
tickets,'' Baxter said.

Stuart Macl ntosh, spokesman for the Washi ngton, D.C. -based
Advocat es for H ghway and Auto Safety, said traffic |laws exists to
pronote safety, and the contention that they are designed to raise
noney is " ridiculous.'

"“The concept that you should insure yourself against fines that
you receive for acting illegally and potentially putting other
lives as well as your life and your children's lives at risk is an
anomaly to us,'' Maclntosh said.

The National Mtorists Association |obbies for nmotorists' rights,
argui ng agai nst speed limts, nandatory seat belt usage and the
application of traffic fines toward | aw enforcenent or court

costs. Menbership in the group includes a "~“legal defense kit'

and | awyer references to help drivers contest tickets in court.
The traffic ticket prepaynent plan is currently in its first nonth
and has only a dozen custoners so far. Currently available only to
NMVA rmenbers, Baxter said the group nmay expand the programto the
general public.



Baxter said he does not expect people to drive nore recklessly
because of the prepaynent plan, since they still have insurance
prem ums, penalty points and the law to worry about.

" “When people get in their car, do they drive in a manner that
they think will endanger lives? Do they want to get points on
their license? Do they want to get insurance surcharges that

i nvol ve several hundred dollars? The answer is no.'

VWi | e saf ety advocates question the plan's rationale, some

i nsurance officials have questions of their own. The NVA says the
programis not insurance.

The Wsconsin Ofice of the Comm ssioner of |Insurance has opened a
conplaint file on the conmpany, and the Ohio Departnent of

I nsurance was al so looking into the plan to make sure it has
conplied with necessary state regul ations.

| nsurance Ti mes: Alstate, Home Depot Tackl e Hone Repair O ains

June 6, 2000, Vol. XI X No. 12

Insurer's adjusters to work with Home Depot's stores

NORTHBROOK, II1. - The Allstate |Insurance Co. and The Home Depot
announced a uni que alliance to make hone insurance repairs
available to Allstate customers with materials from Hone Depot
stores.

The agreenent allows Allstate insurance adjusters to work with
Hone Depot's 977 U.S. stores to provide repair materials and
installation at reasonable prices. Use of Hone Depot is at the
customer's option. Initially the agreenent will apply to flooring
repl acenent, with Honme Depot providing the materials and

install ation.

O her Products

"The alliance with Home Depot includes carpeting and ot her
flooring products, along with the use of Home Depot materia
pricing for building material," said Dan Hebel, Allstate assistant
vice president/clainms. "It will allow Allstate policyhol ders who
have experienced a property | oss access to Home Depot's superior
products and proven outstandi ng customer service. O her services
may be added to the alliance as it noves forward, including other
types of installation products.”

"We're delighted to be working with Allstate and their

pol i cyhol ders, who are in our stores every day," said David
Suliteanu, president of diversified business for Hone Depot. "Hone
Depot and Allstate's goals are the same: provide the end custoner
with the best service experience, with the broadest selection of
quality material and |abor."

Allstate said the arrangenment will have a significant inpact on
its clainms expenses.

| nsurance Ti NBS: Fast-Paced Entrepreneurs Urged Not To For get

Cover age
June 6, 2000, Vol. XI X No. 12

| nsur ance



What snmml | busi nesses need to know about insurance

by Joyce Rosenberg
Associ ated Press

NEW YORK - The dream of many entrepreneurs is a successfu

busi ness, with sales and profits pouring in fromdeals with big
cust oners.

As these small business owners pursue those dreans, they also
shoul d be taking care of the nundane parts of running a conpany,
such as buyi ng adequate insurance coverage.

The kinds of insurance they'll need for their conpany, and the
amount they need to purchase, depends on the type of business and
where they operate it. If they're running a daycare center, their
busi ness has different insurance needs than a restaurant or a
bakery. And if they're working out of their home, the insurance

they'Il need will also be different. You do know that they need
busi ness insurance in addition to their honmeowners i nsurance,
right?

Sone types of business insurance are optional, while others are
required either by |law - workers conpensation insurance is
mandat ed by many states - or by a | ending agreenent. For exanpl e,
if a business owns the building where it conducts business, their
nortgage | ender may require property and liability insurance.

But even where insurance isn't required, they shoul d purchase
adequat e coverage - or they could see the business they've worked
so hard to build be deci mated by unexpected | osses.

O course, small businesses need conprehensive property insurance
that will cover damage due to fire and other calamties. They may
al so want extra coverage for a variety of contingencies that
aren't covered in their policy; for exanple, they mght need to
pay nmore to get coverage for flood or other water danage, or to
have wi ndows and ot her glass fixtures repaired or replaced under
speci fic circunstances.

They' Il also need liability insurance, which provides coverage
against injuries that occur on their property or that are caused
by their enpl oyees. And npst states nandate that enployers

pur chase workers conpensation insurance in case enpl oyees are
injured while on the job.

If the business uses cars, trucks or other vehicles, they also
need coverage.

But these are basics that every conpany needs to buy. Dependi ng on
what ki nd of business they're in, and where they conduct that

busi ness, they very likely will want to purchase coverage to
protect agai nst | osses not covered in a standard policy.

For exanple, they m ght want to get business interruption

i nsurance, which hel ps offset some of the I osses a firmwould
suffer if a fire or other disaster forces it to shut down or cut
back operations while they're cleaning up or rebuilding. This kind
of insurance provides noney to nmake | oan paynents and pay

enpl oyees while the firmis regrouping.

If the company is involved in manufacturing, it should buy product
l[iability coverage.

The Insurance Information Institute, a New York-based i ndustry
group, sells a book, ““lInsuring Your Business,'' detailing some of
the specific kinds of coverage that different categories of



busi nesses need. For instance, it notes that retailers tend to
make interior inprovenments to the stores they rent, so their
coverage needs to reflect that investment.

The book can be ordered through the institute's Wb site

(wwv. iii.org), which also sketches out sone of the insurance that
busi nesses wi |l need.

Hone- based busi nesses often overl ook or shrug off the need for

i nsurance, according to authors Paul and Sarah Edwards. In their
book *“Working From Hone,'' the Edwardses say at two-thirds of the
honme busi ness owners they've interviewed had no busi ness insurance
at all, and nost didn't know they even needed it. Many ot her

busi ness owners believed m stakenly that they were al ready covered
by existing insurance.

These busi ness people are risking huge financial |osses in the
event of an accident or disaster. A standard honmeowners policy
does not cover |osses to a business |ocated inside a hone. If your
house suffers fire or weather danmge, and your busi ness equi prent
or files are ruined, you would collect nothing. If the FedEx or
UPS person trips over your children's toys while delivering a

busi ness package, your liability insurance won't apply.

The Edwardses al so note that sone honeowners insurance policies
can be voided by the existence of a business inside a hone - and a
hone includes a garage and any other structures on the property.

| nsurance Ti mesS: Lioyd's WII Not Search Swissair Crash Site
June 6, 2000, Vol. XI X No. 12

LONDON (AP) - Lloyd's of London said | ast week it has scrapped
plans to search the site of the 1998 Swi ssair crash off Canada for
an estimated $200 million worth of dianpnds and jewels, saying it
did not want to upset relatives of the crash victinmns.

Ll oyd' s spokesman Adri an Beeby had denied earlier that the

i nsurance conpany was being insensitive by seeking to retrieve the
val uabl es fromthe weckage of the crash, which killed 229 peopl e.
He said the site had already been dredged by Canadi an authorities
i medi ately after the plane went down.

But Lloyd's later said in a statenent that the license it applied
for to search the site, if issued, would be used solely to deter
treasure hunters.

" The reputation of Lloyd s has always been founded on its
integrity,'' the statenent said. "~ Consequently, Lloyd's will not
dive or explore the site, respecting the wishes of the fanmlies.

Ll oyd's woul d like to apologize to all of the famlies of the
victins of the Swissair crash for any distress caused by its
application for a license.'

Investigators still have not discovered what caused Swi ssair
Flight 111 to crash into the ocean just off Nova Scotia on Sept.
2, 1998.

Thr ough a Canadi an i nsurance conpany, Lloyd's had asked the Nova
Scotia governnment for perm ssion to hunt for 41/2 pounds of

di anonds and 11 pounds of jewelry listed on the flight manifest.
The di amonds reportedly were in a stainless steel tube, which may
have di sintegrated on inpact or been driven deep into the seabed.

| an Shaw, whose daughter died in the crash, argued before the Nova



Scotia |l egislature that no one should be allowed to " “rake
through'' the site. He said other victins' relatives al so opposed
t he pl an.

Bil | Estabrooks, a menber of the Nova Scotia |egislature who
represents conmunities near the crash site, had said the province
shoul d reject any treasure trove application °~ because of the
sacredness of the site.'

| nsurance Ti mes: Atlantic Mitual And The Mary Cel este Mystery
June 6, 2000, Vol. XI X No. 12

NJ- based insurer, the long-time marine insurer, is the only
surviving conpany that wote insurance on the nost fanous of al
ghost ships, the Mary Cel este

MADI SON, N.J. (AP) - Wen docunentary fil mmkers are | ooking for
a good, briny sea story to tell, they can often be found knocking
on the doors of a 158-year-old insurance conpany in |andl ocked
Madi son.

The Morris County conmmunity is the adm nistrative center of the
Atlantic Mutual Conpanies, insurers of ships and their cargoes
since 1842, and the only survivor of five Anerican conpani es that
wote policies on the nmost fanpus of all ghost ships, the Mary
Cel este.

The Atlantic wote its first marine policy on the schooner A F.
Thorne, and 10 years | ater began to keep di saster |ogs on al
maritime casualties in which the conmpany had a share of the | oss.
The archive is said to be the npbst extensive outside Lloyd s of
London.

Handwr i tten notes and newspaper clippings in 341 | eather-bound
vol umes chronicle storied maritinme disasters - the gold ship
Central Anerica off Cape Hatteras in 1857, the Titanic in 1912,
the Morro Castle at Asbury Park in 1934, the Andrea Doria off
Nant ucket Island in 1956.

But the haunting tale of a nmuch smaller vessel, the Anerican half-
brig Mary Celeste, rivals themall in its power to inflame the

i magi nation and its ability to enthrall generation after
generation with a seemingly inpenetrable nystery.

On Dec. 5, 1872, the Mary Celeste was found drifting ghostlike
before the wind in the ocean hal fway between the Azores and
Portugal , her master, Capt. Benjam n Spooner Briggs of Marion,
Mass., his w fe, Sarah, their 2-year-old daughter, Sophia
Mat hi |l da, and a crew of seven, all vanished.

Abandoned in Panic

There were signs that the ship - found to be seaworthy and in no
danger of sinking - had been abandoned in panic.

But for what reason? The nystery has becone the nost w dely known
in the annals of the sea.

Not a trace of the 10 people on board was ever found.

Specul ati on over their fate has spawned numerous books and
articles with theories ranging frompiratical attack and muti nous
nmurder to sea nonsters and aliens from outer space.

The fascination persists 128 years later, nost recently by a



television crew for the History Channel, which filned archiva
material from Atlantic Mitual's disaster |ogs for an hourl ong
programon the Mary Cel este and other sea nysteries scheduled to
air in August.

The Atlantic's host for such visits is Theodore R Henke, senior
vi ce president of the clains services division, whose own avid
curiosity about the | egendary brigantine and famliarity sources
on the subject have nade hima spokesman for the conpany.

" “There have been other ghost ships,'' says Henke, "~ “but none with
the cachet of the Mary Cel este.’

Bound for Italy

As Henke tells it, the 282-ton Mary Celeste |l eft New York Harbor
on Nov. 7, 1872, bound for Cenoa, Italy. The ship's cargo

consi sted of 1,710 oak casks of 100-proof al cohol that consignees
would dilute to fortify wine and |iqueurs.

Anot her brigantine that woul d becone part of the | egend departed
from New York ei ght days later. She was the 295-ton British vesse
Dei Gratia, under the command of Capt. David Reed Morehouse,
carrying 81,126 gallons of petroleumand bound for G braltar

The Mary Cel este took a route south of the Azores; the Dei Gratia
shaped a nore traditional course north of the Portuguese

ar chi pel ago. Bot h shi ps weat hered tenpestuous seas in the

Crossi ng.

In the afternoon of Dec. 5, at a point several hundred m|es east
of St. Mary's Island, the easternnobst island in the Azores group
the Dei Gratia sighted a ship five niles distant on an opposite
course. The vessel appeared to be in distress, but displayed no
si gnal

Capt. Morehouse scanned the ship with his glass and saw no sign of
life. He recognized the vessel as the Mary Cel este.

Sone crew nmenbers were dispatched to investigate

The wheel was unl ashed and turning in response to the rudder
There wasn't a soul on the ship.

M ssi ng Boat

"“There was water in the hold, but not enough to endanger the
ship, and the punps worked,'' said Henke. " Two hatch covers were
of f, but the mamin hatch was battened down with two spars. M ssing
were the ship's boat, and the captain's sextant, navigation book
ship's register and ot her papers, along with the chrononeter, used
to determ ne |ongitude.'

The vessel had six nonths of provisions and plenty of drinking
wat er .

In the mate's cabin were found the ship's | og book and the |og
slate, on which daily events were recorded for later entry in the
main | og. The last entry in the log was Nov. 24, and the last on
the slate Nov. 25, showing the ship had nade St. Mary's Isl and.
Wth Capt. Mrehouse's approval, First Mate Deveau and two ot hers
of the Dei Gratia's eight-man crew punped the Mary Cel este dry,
made repairs, and sailed it 600 mles to Gbraltar, arriving one
day behind the Dei Gratia.

Admiralty Court

Before the Dei Gratia's claimof salvage could be considered, an
inquiry was held by the Admralty Court in Ghbraltar, after which
the Queen's Proctor, Solly Flood, reported to the British Board of



Trade his opinion of what occurred on board the Mary Cel este.

"My own theory or guess is,'' Flood stated, ~“that the crew got
at the alcohol, and in the fury of drunkenness murdered the
Master, . his wife and child, and the chief nate . and that

they did, some tine between the 25th Novenber and the 5th
Decenmber, escape on board sone vessel bound for sonme North or
South Anerican port or the Wst Indies.'

Henke said his own view of what mi ght have happened parallels that
first advanced in an article in the February 1940 i ssue of
Yachting nagazine. The witer was Oiver W Cobb, a nedica

doctor, a cousin of both Briggs and his wife, and a fornmer seanan
wi t h experience on schooners.

It was Cobb's theory that fumes froma few | eaki ng al cohol casks
in the hot, unventilated cargo hold were ignited by a spark caused
by the friction of steel barrel hoops chafing together fromthe
noti on of the sea. The result was an expl osion that blew away the
fore hatch.

Fearing worse to come fromthe volatile cargo, Capt. Briggs
ordered everyone on board into the ship's boat tethered to the
Mary Cel este by a | ong rope, which would be the nmeans of returning
to the vessel once the danger had passed.

A nmeteorol ogical report for that area of the Azores stated that a
wi nd of gale force prevailed in the afternoon that day. Such a

wi nd, Cobb conjectured, could have caused the ship to |unge
forward, snapping the rope and stranding all in the snall boat, as
the Mary Cel este sailed into history.

Henke thinks the Cobb theory the " "nost plausible,'' and so does

t he doctor's grandson, Harold Cobb, 74, of Wst Chester, Pa., a
retired netal lurgical engineer, who has collected al nost
everything witten about his relative's ghost ship

"The Mary Cel este sailed for another 12 years under different
owners, but it was a nmarked ship that had trouble recruiting
hands, Cobb sai d.

“In the English Channel, she ranmed and sank another ship. She
went up on the rocks off Nova Scotia. Nathan Briggs, father of the
Mary Cel este's naster, was retired and living in Marion when he
opened his front door during a thunderstorm and was struck by
lightning and killed. The ship itself ended its days rotting on a
reef off the coast of Haiti.''

| nsurance Ti MeS: Life Insurance & Financial Services
June 6, 2000, Vol. XIX No. 12

Met Li fe prepares to offer banking services

NEW YORK- MetLife Inc. announced that its subsidiary,
Metropolitan Life Insurance Co., has taken the first step towards
of feri ng banking services to its custoners by establishing a new
unit within the conpany. Judy Wi ss, an executive vice president,
has been appointed to head the unit. She will report directly to
Robert H. Bennpbsche, MetLife's chairman and chief executive

of ficer.

The unit's main responsibility initially will be to identify the
best strategy to proceed in offering such products and services as
savi ngs and checki ng accounts, individual retirenent accounts and



online bill paynent. The goal is to nake these banking features
avai | abl e by early 2001

"Offering banking services will give MetLife the opportunity to
provi de our existing and future customers with greater
flexibility, security, and convenience in neeting their financia
goal s," said Bennbsche. "Wth her financial experience, and deep
know edge of MetlLife, Judy was a natural choice to lead us into
t he banki ng arena."

Wei ss has been with MetLife for nore than 27 years in various key
positions, nobst recently serving as executive vice president and
chief actuary. "Ofering banking services is a fundanenta
progression for MetLife. The conpany pays over $25 billion
annual |y on policyhol der clainms and our new bank will help us
retain those funds and provide new services to our customers. It
will also enable us to devel op new opportunities for our

i ndi vidual and institutional businesses. Over tine, we plan on
nmaki ng the best use of both traditional banking services and
online capabilities. | amreally excited about the opportunities
this opens up for MetLife and its custonmers,” said Wiss. p

CPAs have new partner in Jefferson-Pil ot

GREENSBORO, S.C. -- Certified public accountants who want to
expand their business by offering conprehensive financial services
have a new ally--Jefferson Pilot Financial. The nationa

financi al services conmpany has introduced CPA Security, a turnkey
financial services programthat |inks CPAs with experienced
Jefferson Pilot Financial agents in one of eight custom zed
structural options.

"Qur CPA Security programis designed to help CPAs offer a ful
range of financial services to their existing clients," said John
A. Cindia, CPA Jefferson Pilot Financial vice president for CPA
marketing. "The program allows nmenber CPA firms to i nmedi ately

of fer worl d-class expertise by team ng themw th seasoned

i nsurance, estate planning and investnent professionals.”

The eight structural options offered by Jefferson Pilot Financia
provide flexibility for growmh within the CPA Security
relationship. A CPAfirmcan start with a basic referral, begin a
partnering relationship and evolve into a nore active role, up to
and including establishing its own limted broker dealer. The
arrangenent allows the CPA to retain his or her independence and
expand services to clients without expending nmoney on staffing
resour ces.

"Lots of CPA/financial services arrangenments require the CPA to
give the client to a broker or agent, with the potential to
ultimately lose the client," said Cindia. "Wth us, it's always
the CPA's client; we're |local partners who | everage the CPA's tine
whi | e enhancing the service the CPA provides."

Jefferson Pilot Financial's programcan include a corporate
indemity agreenent. Wth the seasoned representative's
supervision of the case, including review ng and processing al
paperwork, the CPA is indemified for any liability above and
beyond his or her own errors and om ssions coverage.

For more information about CPA Security, contact John Ci ndia, CPA
at 800-458-8299, ext. 3324, or john.cindia@ pfinancial.comp

Hancock inks two new online agreenents
BOSTON - John Hancock Financial Services has signed an agreenent



to market long-termcare insurance on Quickenlnsurance.com and
terminsurance on Answer Financial, Inc.'s site at

WWW. answer cent er. com) .

Wth the announcenment, Hancock, one of the |argest sellers of both
long-termcare and terminsurance, has entered into its first
online long-termcare marketing pact and its fourth terminsurance
agreenent .

"These agreenents mark the continuation of Hancock's strategy to
of fer quality products consuners want - anywhere they want them

at any tine," said Kathy Graveline, executive vice president of
Hancock's retail sector

| nsurance Ti MBS: Despite Savings, Consumers Shy Away From Direct Pay
Pl ans
June 6, 2000, Vol. XI X No. 12

Privacy concerns slow use of direct bill paynents

by Aileen At Powel
Associ at ed Press

NEW YORK - Pioneering consuners, sick of witing a dozen checks
each month to pay for everything from electricity bills to
nortgage, auto insurance and credit cards, are opting for direct

paynment - authorizing those conmpanies to deduct bill payments from
t heir bank accounts.
M1lions of Anericans already have their salaries or benefit

checks deposited directly into their bank accounts, yet relatively
few have their bills automatically paid.

The nation's financial clearing houses handled 3.1 billion direct
deposits in 1999, according to NACHA- The El ectronic Payments
Associ ation, a Herndon, Va.-based trade group. The association
says that figure represents about half of all private industry
payrolls, 97 percent of federal government sal aries and nearly
four out of five Social Security and veterans' checks.

But direct bill payment has | agged. Last year, the clearing houses
processed 1.9 billion direct payments, or |ess than 15 percent of
total bills paid.

In short, we're far fromthe "~ paperless society'' that has |ong
been predicted as inm nent.

The Direct Deposit and Direct Payment Coalition - whose nenbers

i ncl ude NACHA, regional clearing house associations and the
Federal Reserve - recently sponsored a survey to try to determn ne
why consuners are confortable with direct deposit but hesitant
about direct paynent.

They got sone surprising answers. About a third of those surveyed
said they preferred to wite checks and mail them This, they

i ndi cated, gave thema greater feeling of control of their noney
and hel ped them keep track of it.

And while nmore than two-thirds believed their privacy was
protected with direct deposit, about the same percentage expressed
concern about their privacy with direct paynent.

"“People are extrenely private about their npney,'' said Kathleen
Gurney, president of Financial Psychology Corp. in Sonomm, Calif.



““Once they know the facts _ and the fact is that privacy is
protected _ they could nake better use of these financia
management tools.'

Wth direct payment prograns, customers authorize a conpany or
utility to withdraw funds fromtheir bank accounts to cover each
nonth's bill. Some conpanies still mail out bills, or sinmply
recei pts, so custoners can record the transactions in their
checkbooks.

Federal Reserve regul ations prevent unauthorized debits from your
bank accounts. Companies can't take the noney before the date
specified, and they can withdraw only the agreed anmobunt. The Fed
rul es al so give consuners 60 days to stop or reverse a paynent if
they believe a mnmi stake has been nade.

Gurney argues that for many people who shudder at the idea of
witing out a budget _ which nost financial planners do recomrend
_direct bill payment may be a help

““lIt's like a prioritized spending plan,'' she said. ~~Wth direct
paynment, you know i n advance what your fixed bills are and what
you have to pay. The discretionary nmoney is what's |eft over,
(and) you can decide what you want to do with that.'

There's no question but that conpanies save noney when they don't
have to process checks. The nation's financial systemis |ess

cl ogged with paper, too.

But consumer advocates point out that there also are savings for
consumers.

““You're not paying to print extra checks, not taking the tinme to
wite them not paying for the stanps,'' said Jean Ann Fox,
director of consuner protection for the Washi ngton-based Consuner
Federati on of Anerica.

She cautions, however, that people should avoid direct paynent
“Tif the anmpbunt varies a lot nonth to nonth . as with credit

card and phone bills.'' Fluctuating anounts can | ead to m stakes,
she sai d.

Nancy Nauser, president of the Consuner Credit Counseling Service
of Greater Kansas City and md-Mssouri, said consuners "~ have to
renmenmber to deduct the direct paynents fromtheir checkbooks, just
like they do ATM activity'' or they'll find thensel ves overdrawn -
and perhaps paying penalty fees to the bank.

On the other hand, Nauser pointed out, direct paynent all but
guarantees on-tinme paynent, and that nmeans no | ate fees.

| nsurance Ti MBS: Federal Agents Probe Six Viatical Conpanies
June 6, 2000, Vol. XI X No. 12

LEXI NGTON, Ky. (AP) - Federal agents searched six conpanies in
four states last nonth, |ooking for evidence of fraud in the

busi ness of buying and selling the life insurance policies of
terminally ill patients.

Dozens of agents searched the Kel co Group, a conpany that
specializes in sales of life insurance policies to third parties,
or viatical settlenents.

U S. Attorney Joseph Fanularo said simlar search warrants were
executed at conpanies in G and Rapids, Mch.; Byron, M ch.
Lorain, Ohio; Loveland, Ohio; and Atlanta as part of an ongoing



federal investigation.

““Viatical fraud in the United States today is astronomical,’
Farmul aro said at a news conference. " Estimates vary, but our

| atest figures show that |osses incurred fromviatical fraud
approach $1 billion annually.'

Famul aro said no arrests were made and were not expected at this
stage of the investigation. Docunents related to the search
warrant were under seal, the FBlI said.

Kelco officials called the raid unfair

"Unfair Attack'

""We believe that Kelco is the subject of an unfair attack on the
entire viatical and life settlement industry,'' said | awer Bob
Webb. " This is an exanple of overzeal ous | aw enforcenent that was
totally unnecessary.

""Before this raid there was no notice to any Kel co
representative, no request for docunents that could have been
provided on a voluntary basis and we have yet to receive the
affidavit that allegedly supports the federal search warrant which
aut horized the raid.'

In viatical transactions, a conpany buys individually owned whol e,
universal, or termlife insurance policies and pays a portion of
the policy face value in cash i mediately to the hol der, who
normally is elderly or ternminally ill. Once the policy hol der

recei ves the cash settlenment, the conpany takes over all prem um
paynment obligations and cashes the policy for its full amunt when
the former hol der dies.

Popul ar in Early '90s

When the conpany assunes the role as beneficiary, it can turn
around and offer investnent opportunities in the policy to others.
Advocat es say the arrangenents hel p people who want to enjoy their
assets before they die or who need noney for medicine. The
agreements becane especially popular in the early 1990s as people
wi th Al DS sought noney for expensive last-ditch treatnents.

| nsurance Ti NMBS: U.S. Report Cites Lack Of Dental Insurance In Oral
Heal t h ' Epi deni c'
June 6, 2000, Vol. XI X No. 12

WASHI NGTON - The first-ever Surgeon General's report on ora
health identifies a "silent epidem c" of dental and oral diseases
t hat burdens some popul ati on groups and calls for a nationa
effort to inmprove oral health anmong all Anericans.

The report, conm ssioned by Health and Human Servi ces Secretary
Donna E. Shal ala, also focuses on the relationship between ora
heal th and overall good health throughout life, the nmouth as a
"mrror for general health and well-being" and the association
bet ween oral health probl ens and ot her health probl ens.

"Profound Disparities

"During the last 50 years, there have been dramatic inprovenents

in oral health, and npost m ddl e-aged and younger Americans expect
to retain their natural teeth over their lifetimes," said Surgeon



CGeneral David Satcher, MD., Ph.D. "However, this report
illustrates profound disparities that affect those without the
know edge or resources to achieve good oral care. Those who suffer
the worst oral health include poor Americans, especially children
and the elderly. Menbers of racial and ethnic groups also
experience a disproportionate |evel of oral health problens. And,
those with disabilities and conplex health conditions are at
greater risk for oral diseases that, in turn, further conplicate
their health."

Sat cher announced the report's findings at a press conference
today in Washington, D.C., highlighting that good oral health and
general health are inseparable.

"The Surgeon General's Report on Oral Health provides inmportant
rem nders that oral health means nore than sound teeth. Ora
health is integral to overall health,"” Shalala said. "Furthernore,
safe and effective di sease prevention neasures exist that everyone
can adopt to inprove oral health and prevent disease."

The report calls for a national partnership to provide
opportunities for individuals, conmunities and the health
professions to work together to nmamintain and i nprove the nation's
oral health.

Sat cher al so urged broadened awareness and use of conmon
preventive tactics, including personal daily oral hygiene habits
such as brushing with a fluoride toothpaste and fl ossing daily,
conmuni ty progranms such as comunity water fluoridation and

t obacco cessation prograns and health care provider-based
interventi ons such as the use of dental sealants and exam nati ons
for oral and pharyngeal cancers.

Renmove Known Barriers

“Ignoring oral health problens can | ead to needl ess pain and
suffering, conplications that can devastate well-being, and
financial and social costs that significantly dimnish quality of
life and burden American society,"” Shalala said. "Together we can
af fect the changes we need to maintain and i nprove oral health for
all Americans and renpbve known barriers that stand between people
and oral health services."

Dr. Satcher noted that nmjor barriers to oral health include

soci oeconomi ¢ factors, such as |lack of dental insurance or the
inability to pay out of pocket, or problens of access that involve
transportation and the need to take tine off fromwork for health
needs. Wiile 44 nmillion Americans |ack nedical insurance, about
108 million lack dental insurance. Only 60 percent of baby booners
recei ve dental insurance through their enployers, and nost ol der
workers | ose their dental insurance at retirenent.

Meanwhi | e, uninsured children are 2.5 tinmes less likely to receive
dental care than insured children, and children fromfanilies

wi t hout dental insurance are 3 times as likely to have denta

needs as compared to their insured peers.

Living in a community that |acks a fluoridated water supply nay

al so exacerbate oral health problens, and people with disabilities
and conpl ex health problens nay face additional stunbling bl ocks,
Sat cher said. Yet another barrier to seeking and obtaining

prof essional help is a general |ack of public understanding and
awar eness of the inportance of oral health.

Oral diseases and craniofacial disorders are linked to tota

heal th and wel | -being throughout life. Oral problens may include



dental caries or tooth decay and periodontal or gum di sease, ora
i nfections such as cold sores that occur at any stage of life, as
well as birth defects in infancy and the chronic facial pain
conditions and oral cancers seen in |later years.

"Serious oral disorders may underni ne sel f-inmage and sel f-esteem
di scourse normal social interaction, and lead to chronic stress
and depression as well as to incurring great financial cost," said
Sat cher .

"They also may interfere with vital functions such as breat hing,
eating, swallowi ng and speaki ng. The burden of disease restricts
activities in school, work, and hone, and often significantly

di m ni shes the quality of life."

The report reiterates that general health risk factors, such as

t obacco use and poor dietary practices, also affect oral and
crani ofaci al health. The evidence for an association between

t obacco use and oral diseases has been clearly delineated in every
Surgeon CGeneral's report on tobacco since 1964, and the ora
effects of nutrition and diet are presented in the Surgeon
CGeneral 's report on nutrition. Moreover, recent research findings
have pointed to possi ble associati ons between chronic ora

i nfections and di abetes, heart and |lung di sease, stroke and | ow
birth-wei ght premature births.

The report assesses these energing associ ati ons and expl ores
possi bl e mechani sms that may underlie these oral -system ¢ di sease
connecti ons.

Broad Course of Action

"Oral Health in Anerica: A Report of the Surgeon General" charts a
broad course of action including: enhancing the public's
under st andi ng of the neaning of oral health and the relationship
of the nobuth to the rest of the body; raising the awareness of the
i nportance of oral health anong governnent policy nmakers to create
effective public policy that will inprove Anerica's oral health;
and educating non-dental health professionals about oral health
and di sease topics and their role in assuring that patients
recei ve good oral health care.

Al so recommended is an expansion of the science base to determ ne
t he peopl e and popul ati ons nost at risk for serious oral health
conditions, an acceleration of the application of research
findings into targeted and effective health preventi on nethods,
and pronotion of their adoption by the public and health

pr of essi ons.

Expendi tures for dental services alone nade up 4.7 percent of the
nation's health expenditures in 1998 -- $53.8 billion out of $1.1
trillion. The national health expenditures for dental services is
expected to exceed $60 billion in 2000. The report says these
expendi tures underestimte the true costs to the nation, since
data are unavailable to determ ne the extent of expenditures and
services provided for craniofacial health by other health
providers and institutions.

| nsurance Ti NMBS: Suit Accuses Italian Insurer Of Spurning Hol ocaust
C ai s
June 6, 2000, Vol. Xl X No. 12



SAN FRANCI SCO (AP) - California relatives of Hol ocaust victins
have accused Italy's largest insurer of refusing to recogni ze pre-
World War Il life insurance policies for reasons such as a
concentration canp inmate's failure to pay prem uns.

Their lawsuit, filed in San Franci sco Superior Court, seeks cl ass-
action status on behalf of as nmany as 20,000 Californians whose
relatives were killed or persecuted in the Hol ocaust and held

i nsurance policies that were never honored.

The conpany, Assicurazioni Generali, is one of five European
insurers working with the International Conm ssion on Hol ocaust
Era | nsurance d ains.

The conmi ssion, established in 1998, reviews clainms of unpaid
policies and refers themto the conpanies. The Los Angel es Ti nmes
reported May 9 that the conpanies had rejected nore than three-
fourths of the claims subnmitted so far.

"“The international comm ssion is bogus,'' Nancy Cohen, a | awer
for the four plaintiffs in the San Francisco suit, said after a
news conference announcing the case. ““It's not working. Even when
t hey pay, they don't pay what is owed, including all the
interest."'

CGenerali, as the Italian conpany is known, issued a statenent
sayi ng such lawsuits are "~ counterproductive and only serve to
further delay paynents to Hol ocaust victinms and their fanmlies.'
The international commission is ~"the nbst just and expeditious
process for resolving this matter,'' the conmpany said. It said it
had made 375 settlenent offers so far, totaling nearly $5 mllion
and paid $2 mllion

| nsurance Ti meS: uide to Brokers
June 6, 2000, Vol. XIX No. 12

Excess & Surplus Lines

Acorn | nsurance

P. O Box 269, Pelham NH 03076

Tel ephone: (800) 634-7874

Fax: (603) 635-3815

E-Mail: insoffices@ol.com

Web: nenbers. aol . com i nsof fices/ bi zcard

Est abl i shed: 1997

Principal Oficers: Rod Crawford, underwriting nmanager
Direct with LIloyd' s: Yes

States Served: NH, MA, VT, CT, R, M

Top cl asses: Restaurants, contractors, roofers, niscellaneous
general liability, inland marine, fire

AFG Partners

111 John Street, New York, NY 10038
Tel ephone: (212) 732-1100

Fax: (212) 406-3192

E- Mai | : | edel man@f gi ns. com

Web: af gi ns. com

Est abl i shed: 1992

Principal Oficers: Lester Edel nan



Direct with Lloyd's: Yes

States Served: Al

Top cl asses: Seacoast honmeowners; property on all business
cl asses; contingent income protection; |andscapers

Agency I nternediaries, Inc.

1575 Boston Post Road, P.O Box 451, Guilford, CT 06437
Tel ephone: (800) 922-3347

Fax: (800) 522-3331

E-Mai | : i nfo@gencyint.com

Est abl i shed: 1981

Principal Oficers: Erina P. Connors, president; Julie Sonier
executive vice president; Jennifer Donrest, assistant vice
president; Manja H. Connors, secretary/treasurer

Direct with Lloyd's: Yes

States Served: CT, MA, R, NY ,NH

Top cl asses: Habitational, contractors, bars/restaurants,
vacant/renovati ons, general contractors.

A.l.1. Insurance Brokerage of Mass., Inc.

183 Davis St., E. Douglas, MA 01516-1139

Tel ephone: (800) 262-7475

Fax: (800) 545-8331

E-Mai | : i nfo@gencyint.com

Est abl i shed: 1985

Principal Oficers: Erina Connors, president; Julie Sonier
executive vice president; Jennifer Denrest, vice president
Manja H. Connors, secretary/treasurer

Direct with LIoyd' s: Yes

States Served: MA, R

Top cl asses: Restaurants/bars; vacants/renovations; contractors;
habi t ati onal ; garages

Al Ri sk Associates, Ltd.

277 Broadway, New York, NY 10007
Tel ephone: (212) 964- 3995

Fax: (212) 267-3192

E-Mai |l :araltd@ol . com

Est abl i shed: 1955

Principal Oficers: Fred Mansbach
Direct with Lloyd's: Yes

States Served: NY, NJ

Top classes: Liabilities; Property; BOPs; Personal Excess;
Urbrel |l a

H T. Bailey Insurance Agency, Inc.

22 M1l Street, Arlington, MA 02476

Tel ephone: (781) 641-4400

Fax: (781) 646-3911

Principal Oficers: H T. Bailey, Jr.; David A Robinson; George M
Busnach; Carrie E. Robinson

Direct with Lloyd's: Yes

States Served: CT, Mg, MA, NH, NY, R, VT

Top classes: Liquor liability; sports bars/taverns; specia
events; habitational including waterfront properties; contractor
liability; restaurants; product liability; enploynent practices;
restaurants



H T. Bailey South Insurance Agency, Inc.

20 Mazzeo Dr., #221, Randol ph, MA 02368

Tel ephone: (781) 963-2300

Fax: (781) 963-2620

Principal Oficers: HT. Bailey, Jr.; David A Robinson; George M
Busnach; Carrie E. Robinson; WIlliamL. Gately; Cheryl D
McDonal d

Direct with LIloyd' s: Yes

States Served: CT, M, MA, NH, NY, R, VT

Top classes: Liquor liability; medical professionals; specia
events; habitational including waterfront properties; contractor
liability; restaurants; product liability; enploynent practices;
restaurants; professional liability; environnental liability

Bal dwi n Sadl er Corporation

P. O Box 7012, Audubon, PA 19407-7012

Tel ephone: (800) 227-9040

Fax (610) 650-9300

Est abl i shed: 1982

Principal Oficers: Robert A Baldwn
Direct with LIoyd' s: No

States Served: CT, Mg, MA, NH, NY, R, VT

Top classes: Long haul truck liability, limusine liability,
general livery liability, truckers' workers conp, |inpusine/schoo
bus contractors workers conp, mscellaneous professional liability

Russell Bond & Co., Inc.

866 Ellicott Square Buil ding

295 Main Street, Buffalo, NY 14203-2595

Tel ephone: (800) 333-7226; (716) 856-8220; Fax: (716) 856-0403
E-Mail: info@ussell bond.com

Est abl i shed: 1950

Principal Oficers: Kurt C. Bingeman, president; Gary A

Hol | ederer, vice president/general manager; Mark M Pal m sano,

vi ce-presi dent finance/adm nistration

Direct with Lloyd's: Yes

States Served: MA, NH, NY, CT, CO NE, PA, WA, FL, NJ, OH, DE, DC
MD, TX, VA, NC

Top classes: Directors & officers/enploynent practices liability;
errors & om ssions; nalpractice; nunicipalities; financia
institutions; environmenta

Boston I nsurance Services, Inc.

121 High Street, Boston, MA 02110

Tel ephone: (617) 428-4644

Fax: (617) 428-4643

E- Mai | : dmur phy @ost i ns. com

Web: cbewi ck@ostins. com

Est abl i shed: 1999

Principal Oficers: Deborah Mirphy, Gordon Bew ck

Direct with Lloyd's: Yes

States Served: MA, R, CT, VI, NH, M

Top cl asses: Habitational classes; alarminstallers; enploynent
practices liability; day care centers; exterm nattors; sprinkler
contractors; lessor's risks; vacant buil dings; garage repair

| andscapers; general contractors; detective agencies;



exterm nators; wholesale distributors; alternative risk division
for rent-a-captives

Butler-Florists' & Growers' Insurance Agency, |nc.

20 South Street, Westboro, MA 01581

Tel ephone: 800 288-5375

Fax: 800 866-2884

E-nmmi |l : HButl er @ut!| eri nsurance. com

Web: Butl erinsurance. com

Est abl i shed: 1967

Principal Oficers: Robert G Butler, Harriet Butler

Direct with Lloyd's: Yes

States Served: Nationwi de and Canada

Top classes: Property and liability for the horticultura

i ndustry; |andscapers; garden centers; fruit & vegetable farns;
greenhouse operations; equi pnent; |awncare

Castl e Insurance Associates, Inc.

262 Washi ngton St., Boston, MA 02108

Tel ephone: (617) 367-9550

Fax: (617) 367-9543

Est abl i shed: 1988

Principal Oficers: Frank Vincent, Patricia ODriscoll, Charles
McCart hy, Richard Coughlin

Direct with LIoyd' s: No

Top cl asses: Biotechnol ogy/ nedi cal products; computer

har dwar e/ sof t ware; contractors, nedical/dental health facilities;
envi ronnent al exposures

CESlI Agency of New Engl and, Inc

2 Cote Lane, P.O Box 10576

Bedf ord, NH 03110

Tel ephone: (800) 522-9142

Fax: (800) 522-9143

Est abl i shed: 1993

Principal Oficers: Elizabeth A. Marston, Walter Prast, Leon
Fi nver

Direct with Lloyd's: Yes

States Served: MA, R, NH, VT

Addi ti onal Locations: Continental Agency of CT, Inc., P.QO Box
5423, Hamden, CT 06518

Top classes: Day care centers; vacant property (comrercial &
residential); contractors; professional liability, habitational
restaurants; honeowners

Conexco | nsurance Agency Inc.

30 Turnpi ke Rd.

Sout hbor ough, MA 01772-2114

Tel ephone: (800) 888-7830

Fax: (508) 481-0773

Web: www. ct underwriters. com

E- Mai | : conexco@onpuserve. com

Est abl i shed: 1982

Principal Oficers: WlliamD. Kiley, president; Richard Martino
assi stant vice president

Direct with Lloyd's: Yes

States Served: CT, MA, ME, NH, R, VT, NY

Top classes: Contractors; apartnents/dwellings; restaurants;



vacant property; professional liability

Connecticut Underwiters, Inc.

P. O Box 316, Portland, CT 06480-0316

Tel ephone: (860) 342-0713; (800) 243-3712 (outside CT)

Fax: (860) 342-4392

E-Mail:ct_underwiters@omnmpuserve. com

Web: www. ct underwriters. com

Est abl i shed: 1964

Principal Oficers: WlliamD. Kiley, president

Direct with Lloyd's: Yes

States Served: Al New Engl and and NY

Top classes: Habitational risk; contractors -all types; specia
events; products liability; professional liability including
| awyers, architects/engineers; unbrellas

Continental Agency of Conn.

P. O Box 187109, Handen, CT 06518

Tel ephone: (800) 922-2563

Fax: (203) 288-2312

Web: CA- group. com

E- Mai | : gprast @a- group. com

Est abl i shed: 1976

Principal Oficers: Walter Prast, president; Chet Bl ake, vice
president; Gerard Prast, vice president

Direct with Lloyd's: Yes

States Served: Al New Engl and states

Addi tional |ocations: Continental Agency of R, 1045 Warw ck Ave.
Warwi ck, RI 02888; Phone: (401) 467-1183, Fax: (401) 4671649; CESI
Agency of New England, 2 Cote Lane, P.O Box 10576, Bedford, NH
03110; Phone: (800) 522-9142.

Top classes: Honeowners; vacant buil dings (all New Engl and
states); condo and honeowners associ ati ons; personal auto and
public transportation; businessowners policy; apartment buil dings;
wor kers conpensati on; habitational apt and BOP

Crunp of New Jersey, Inc.

485 Route 1 South, Plaza E, Suite 290, Iselin, NJ 08830

Tel ephone: (732) 634-8770

Fax: (732) 634-8760

Web: www. cr unpi ns. com

E-Mail: cciccarelli@runp. brkr.com wdi xon@runp. brkr.com
shance@r unp. brkr.com jduddy@runp. brkr. com

Est abl i shed: 1998

Principal Oficers: Charles J. Ciccarelli, president; WIlliamE.
Di xon, executive vice president; Stephen Hance, vice president;
Janmes Duddy, vice president

Direct with Lloyd's: Yes

States Served: All states

Top classes: Ceneral liability; professional liability; exces and
unbrell a coverages; workers compensation

Crunmp of New York, Inc.

125 Mai den Lane, New York, NY 10038

Tel ephone: (212) 635-2951; (800) 410-5686

Fax: (212) 635-2957

Web: www. cr unpi ns. com

E-Mail: cciccarelli@runp. brkr.com maragona@runp. brkr.com



mmosal @r unp. brkr.com kpellicane@runp. brkr.com

Establ i shed: 1978

Principal Oficers: Charles J. Ciccarelli, president; Mrk A
Aragona, executive vice president; Mchael H Nosal, vice
president; Katherine Pellicane, vice president

Direct with LIoyd's: No

States Served: Al states

Top cl asses: Casualty; property; unbrellas and excess coverages;
professional liability; conmercial packages

Doran Excess Underwriters, Inc.

6240 Carlisle Pike, P.O Box 1417 Mechani csburg, PA 17055-1417
Tel ephone: (800) 553-6739

Fax: (717) 697-7506

E- Mai | : doranco@ol . com

Est abl i shed: 1975

Principal Oficers: Ronald G Hihn, president

Direct with LIoyd' s: No

States Served: Al states

Top classes: Insurance agents E&QO third party admnistrators
EQQ, excess and unbrella liability; excess nedical professional;
excess non-nedi cal professional.

Excess Insurance Underwiters, Inc.

P. O Box 1518,

Portland, ME 04104

Tel ephone: (800) 365-0136 Mg, NH, VT; (800) 568-9757 R, MA
Fax: (207) 775-6592 Mg, NH, VT; (401) 886-4447 MA, R
Web: excessins.com

E-Mail: eiu@ ne. net

Est abl i shed: 1977

Principal Oficers: Mchael S. Adans; Ronald S. Mazer

Direct with LIloyd' s: Yes

States Served: Mg, MA, NH, R, VT, CT

Addi tional Location: 572 Main St., E. Greenwich, R 02818
Top classes: Conmercial auto; restaurants/bars/taverns/dance
hal | s; apartnment house/dwel lings; |ogging equi pnment; alarm
installation, service and repairs, |ong haul trucking

First New England X/'S

I nsurance Agency, Inc.

229 Andover St., WImngton, MA 01887
Tel ephone: (978) 657-4189

Fax: (978) 658-0412

Est abl i shed: 1986

Principal Oficers: Mchael S. Hoskinson, president; Paul Chibnik,

executive vice president

Direct with LIloyd' s: Yes

States Served: New Engl and, NY

Top classes: D&O unbrella; E&D package; CGE. and property-
nmonol i ne

G obal Facilities, Inc.

P. O Box 743

Lynbrook, NY 11563

Tel ephone: (516) 599- 3800
Fax: (516) 599-3930



E-Mai | : gl obal fac@rols.com

Est abl i shed: 1977

Principal Oficers: Robert Shapiro, president

Direct with LIoyd' s: Yes

States Served: CT, NY, NJ

Top classes: Transportation; trucking; multi-peril; directors &
of ficers; unmbrella; E&O misc.; contractors including paper general
contractors, roofers, artisans, steel erectors

Good Weat her | nsurance Agency, |nc.

76 Lafayette Street, Salem MA 01970

Tel ephone: (800) 324-7759

Fax: (978) 741-8786

E-Mail: Itill mn@oodweat her. net

Web: www. goodweat her . net

Est abl i shed: 1993

Principal Oficers: Lauralee Tillman; Alison Jones

Direct with LIloyd' s: Yes

States Served: Al of U S. and Canada

Top cl asses: Weather insurance for all industries: entertainment,
sports, retail, municipalities, manufacturing, construction
Green Mountain Agency, |nc.

33 Cottage St. Rutland, VT 05701

Tel ephone: (800) 451-4279

Fax: (802) 775-5590

E-mail: jpal unho@nunel . com

Web site: www. grmunet.com

Est abl i shed: 1900

Principal Oficers: Joseph T. Palunbo, president; Thomas J.

Pal umbo, vice president; Daisy Thar, vice president

Direct with Lloyd's: Yes

States Served: VT, NH, Mg CT, MA NY, NJ

Top classes: Commercial auto liability or physical damage; | ogging
entities; inland marine; general liability; contractors general
liability; watercraft; special events; property seasonal risks

I nsurance Center

Speci al Ri sks, Ltd.

246 Park Street

West Springfield, MA 01089

Tel ephone: (888) 773 RI SK (7475)

Fax: (413) 781-0050

Est abl i shed: 1978

Principal Oficers: David T. Florian, president

Direct with Lloyd's: Yes

States Served: CT, ME, MA, RI, VT, NY, NH

Top classes: Yachts; snall craft (including personal watercraft);
habi tati onal (MA, CT and Rl); bars/taverns/restaurants (MA, CT and
Rl); independent contractors (MA, CT and RI); vacant property;
not orcycl es

I nsurance | nnovators Agency

of New Engl and, Inc.

30 B Capital Dr., P.O Box 680

W Springfield, MA 01090

Tel ephone: (413) 731-1100;

(800) 332-3847

Fax: (413) 731-7403



Est abl i shed: 1988

Principal Oficers: John Flemma, president; Deborah Czerw ec, vice
president; Brenda Labrie, vice president

Direct with LIoyd' s: Yes

States Served: CT, ME, MA, NH, R, VT

Addi tional locations: 7 Cctober Hi Il Rd., Holliston, MA 01746
(508) 893-0707 or (888) 881-6363; Fax: (508) 893-9797;

i i ane@ammet.net; Bruce Leonard, Linda Schecker

Top cl asses: Restaurants and taverns; habitational property-
dwel | i ngs and apartment buil dings; recreational vehicles (nobile
hones, travel trailers, watercraft); contractors' genera
liability; vacant property

I nt ernati onal Excess

& Treaty Managers, Inc.

400 Massasoit Avenue

East Provi dence, RI 02914

Tel ephone: (401) 434-6180

Fax: (401) 434-0277

Web: ww. i et m com

E-Mail: ietmi @ol.com

Est abl i shed: 1972

Principal Oficers: Thomas A. Kelley, Sr.; Thomas A Kelley, Jr.
James H. Kelley; Andrew Piper; Ted Pol k

Direct with LIoyd' s: No

States Served: ME, MA, CT, NH, NY, R, VT, DC, PA

Top classes: Al fornms comrercial SMPs; restaurants;

muni ci palities; taverns; bars; all forms nmonoline G, O.Ts, MC,
liquor liability; unbrellas; jewelers block; special events;
vacant property; large property; builders risk; apartnments;

ni ght cl ubs; special events; contractors; excess coverages;
pol | ution

E.A. Kelley Co. Insurance Agency of Maine, Inc.

447 Congress St

Portl and, M 04010

Tel ephone: (207) 871-1867;

(800) 235-7451

Fax: (207) 871-1879

Principal Oficers: David Thomas, Debbie Baker, Betty Di Bi ase
Direct with Lloyd's: Yes

States Served: Mg, VT, NH

Top classes: Directors & officers; habitational; honeowners;
vacants; errors & om ssions; restaurants, bars and taverns; auto
physi cal danmage

E.A. Kelley Co. Insurance Agency of Mass.

P. O Box 292

Haverhill, MA 01831

Tel ephone: (800) 797-6713

Fax: (800) 370-2924

Est abl i shed: 1986

Principal Oficers: David A Thomas, Pattie Shea, MaryAnn Coneau
Direct with LIloyd' s: Yes

States Served: MA, NH, VT

Top classes: Contractors; rehabs; builders risk; vacants; D&J E&QC
habi tational ; environmental; unbrellas; restaurants, bars and



taverns; products; general liability

E.A. Kelley Co. Insurance Agency of Rhode Island, Inc.

450 Veterans Menorial Pkwy., East Providence, R 02914

Tel ephone: (401) 431-9883;

(800) 457-2326;

Fax: (401) 431-9889

Est abl i shed: 1957

Principal Oficers: David A Thomas, Katherine M Kelley, Barbara
L. Kelley

Direct with Lloyd's: Yes

States Served: CT, R, MA, NH, Mg VT

Top classes: Vacants; habitational; E&J D&0O, heavy general
l[iability; unbrellas; workers compensation; auto physical danage;
restaurants, bars and taverns; product liability

Joseph Krar & Associates, Inc.

26 N. Main St

Sout hi ngton, CT 06489

Tel ephone: (800) 886-5050; (860) 628-3967
Fax: (860) 628-3969

Web: www. j krar. com

E-Mail: jkrar@Kkrar.com nkrar@krar.com
Est abl i shed: 1993

Principal Oficers: Joseph A Krar

Direct with Lloyd's: Yes

States Served: CT

Top classes: Ceneral liability and property; personal |ines;
professional liability; environnental liability; excess and
unbrell a

LoVul | o Associ ates, Inc.

689 Main St., Buffalo, NY 14203

Tel ephone: (716) 856- 3065

Fax: (716) 856-8057

Web: www. [ ovul | 0. com

E-Mail: www [ ovul | 0. com

Est abl i shed: 1949

Principal Oficers: Leonard T. LoVullo; Paul W LoVullo; David W
Pi et r owski

Direct with Lloyd's: Yes

States Served: Ny, PA CT, R, VI, Mg, NH

Top classes: Trucking; contractors; habitational; professional
wat ercraft; notorcycle

Mai ne Underwriters

I nsurance Agency, Inc.

Kittery Business Center, 72 Rte. 236, Kittery, M 03904

Tel ephone: (207) 439-2265

Web: www. ct underwriters.com

Est abl i shed: 1992

Principal Oficers: WlliamD. Kiley, president

Direct with Lloyd's: Yes

States Served: New Engl and

Top classes: Contractors; apartments/dwellings;
restaurants/taverns; vacant property; professional liability

New Century d obal, Inc



5 Forest Park Drive

Farm ngton, CT 06032-1475

Tel ephone: (860) 674-3720

Fax: (860) 674-3725

Est abl i shed: 1997

Principal Oficers: Scott Poll ey

Direct with Lloyd's: Yes

States Served: Al

Top cl asses: Contractors, property, tough products, professiona
liability, conmercial unbrella habitational; small conmercia
package binding authorities.

New Engl and

I nsurance Services, Inc.

P. 0. Box 63, Watogue, CT 06089

Tel ephone: (888) 845-8288 Toll Free

Fax: (860) 844-8274

Est abl i shed: 1992

Principal Oficers: Elizabeth C. Downs, CIC

Direct with LIoyd's: No

States Served: CT, MA, ME, VI, NH, R, PA, M, IL, NY, DE, OH
Top cl asses: Human service organi zations; child care prograns

New Hanpshire Underwiters |nsurance Agency Inc.

118 Mapl ewood Avenue, Portsnouth, NH 03801-3787

Tel ephone: (603) 427-0905

Fax: (603) 427-6977

Web: www. ct underwriters.com

E- Mai | : gbal zano@t | anti cconnecti on. net Established: 1988
Principal Oficers: WlliamD. Kiley, president; Gerry Bal zano,
assi stant vice president

Direct with Lloyd's: Yes

States Served: New Engl and

Top classes: Contractors; apartments/dwellings;
restaurants/taverns; vacant property; professional liability
N.I.F. Services of

New Engl and, Inc

10 Jefferson Boul evard

Warwi ck, RI 02886

Tel ephone: (401) 941-1200;

(800) 878-4NF

Fax: (401) 461-3870

Est abl i shed: 1983

Principal Oficers: WlliamA. Battistini, president; Miry Lou
Battistini, vice president

Direct with Lloyd's: Yes

States Served: CT, MA, NH, R, VT

Addi ti onal Locations: Manhasset, NY; New York, NY; Bala Cynwyd,
PA; Montvale, NJ

Top cl asses: Social service agencies, profit and non profit; msc
professional liability; conmercial and personal unbrellas, al
general liability and property cl asses

North Island Group, Inc.
30 Park Ave.

Manhasset. N. Y. 11030

Tel ephone: (516) 365-7440



Fax: (516) 365-7392

Web: ni fgroup. com

E-Mail: nifmil @ol.com

Est abl i shed: 1976

Principal Oficers: Mchael A Olando, Dennis Loggie, WIIiam
Battistini, John Olando, Mark Maher, Anne Gi ppo, Tom Marbach
John Buckl ey, Dani el Mogel nicki, David Vicari, Tim D xon

Direct with LIloyd' s: Yes

States Served: CT, Mg, MA, NY, NJ, R, VT, PA DC VA
Addi ti onal Locations: Warwi ck, RI; Bala Cynwd, PA; Mntvale, NJ;
New York, NY; Gens Falls, NY

Top cl asses: Social service institutions; professional/nmedica
mal practice; health clubs; enploynent practices; real estate

i nvestment trusts; public entities; coastal homeowners

Pr of essi onal Agents

Associ ates of New York, Inc

155 E. Main St., P. O Box 32

Brewster, NY 10509

Tel ephone: (914) 279-7443; (800) 243-3712

Fax (860) 342-4392

Web: www. ctunderwriters. com

Est abl i shed: 1996

Principal Oficers: WlliamD. Kiley, president

Direct with Lloyd's: Yes

States Served: New York and New Engl and

Top classes: Habitational risks, contractors- all types; specia
events, shopping centers, products liability

Pr of essi onal Coverage Managers, |nc.

5 Hanover Sqg., 3d floor

New Yor k, NY 10004-2614

Tel ephone: (212) 344-8200

Fax: (212) 344-5537

Est abl i shed: 1969

Principal Oficers: Richard C. Marx, president; Robert C Meyer,
seni or vice president; Paul Rovelli, vice president

Direct with Lloyd's: Yes

States Served: Myst states

Top classes: Architects and engineers; |awers professional
child day care providers; casualty coverage; excess/unbrella
liability; insurance agents liability

Poner | eau Program Admi ni strators

184 So. W nooski Ave.

P. O Box 485

Burlington, VT 05402

Tel ephone: (802) 863-2841

Fax: (802) 863-8206

E- Mai | : bcourcy@oner| eaui ns. com

Est abl i shed: 1985

Principal Oficers: Brian L. Courcy

Direct with LIoyd's: No

States Served: CT, Mg, MA, NH, NY, R, VT

Top classes: Liquor liability; lawers professional liability;
accountants professional liability; fuel tank owners; day-care
provi ders



Pr of essi onal Managers, Inc. /Euclid Managers

977 Cakl awn Ave., El mhurst, IL 60126

Tel ephone: (630) 833-1120

Fax (630) 758-0100

Web: webpm . com

E-mai | : gcal houn@ucl i dnanagers. com

Est abl i shed: 1981

Principal Oficers: John Colis, president; Guy R Cal houn, senior
vi ce president

Direct with Lloyd's: Yes

States Served: All states

Top classes: Al professional liability; lawers; non-profit
directors & officers; mscellaneous errors & onissions;
accountants

Quaker Special Risk

255 Park Ave.

Wor cester, MA 01609

Tel ephone: (508) 755-6210

Fax: (508) 795-0646

Web: qgsr-insurance.com

E- Mai | :

kbransconbe@jsr - i nsurance. com

Est abl i shed: 1981

Principal Oficers: Karin Bransconmbe

Direct with Lloyd's: Yes

States Served: New Engl and

Top cl asses: Property -vacant, rehab, coastal, habitational
manuf act uring; casualty- contractors, manufacturing, apartmnents,
condos; restaurants, taverns, bars, adult entertainnent; |iquor
liability; environnental - contractors, consultants, engineers;
prof essional - EPL, D& E&O |awers, A&E

RCA | nsur ance

Agency of New Engl and

1111 EIm St., P.O Box 1066

West Springfield, MA 01090

Tel ephone: (413) 732-5199;

(800) 851-9200

Fax: (413) 739-7416

Web: www. rca-i nsurance. com

Est abl i shed: 1981

Principal Oficers: Mxine Lessard

Direct with LIloyd' s: Yes

States Served: Al

Top cl asses: Taverns, bars, restaurants, hotels, notels, fraterna
organi zations, contractors, habitational, unbrellas

RI SCO, Inc.

60 Catanore Bl vd

East Provi dence, R 02914

Tel ephone: (401) 435-5400;

(800) 533-3649

Fax: (401) 438-0980

Est abl i shed: 1987

Principal Oficers: Barry Phillips, president; Charles Finnegan
underwriter; Ken Cook, narketing



Direct with Lloyd's: Yes

States Served: ME, MA, NH, R, VT, CT

Top cl asses: Restaurants; taverns; habitational; D& enpl oynment
practices liability

S.H Smith & Conpany, Inc.

41 North Main Street, Suite 300, Wst Hartford, CT 06107

Tel ephone: (860) 561-3600; (800) 356-0168

Fax: (860) 561-3606

Web: shsmith.com

E-Mail: inquiries@hsnith.com

Principal Oficers: Scott Smith, John WIlians, Dennis Donovan,
Neil Cross, Terrence Coughlin

Direct with LIoyd' s: Yes

States Served: CT, ME, MA, NH, NY, R, VT, OH PA NC SC
Addi ti onal Locations: 661 Hi ghland Ave., Needham MA 02494; 1684
A d Tannery Acres, Hudson, OH 45203

Top classes: D& E&O products; unbrellas; property/casualty (any
size/type account); |awyers professional; insurance agents errors
& om ssions; alarm deal ers

Smith, Bell & Thonpson, Inc.

40 Main St., Gateway Square, Suite 500

Burlington, VI 05402-0730

Tel ephone: (800) 735-1800

Fax: (802) 862-2180; (802) 658-6191

Est abl i shed: 1927

Principal Oficers: Roger Teese, president; WIIiam Thonpson,
seni or vice president

Direct with LIoyd' s: Yes

States Served: Nationw de

Top cl asses: Hone heal t h/ medi cal equi prent providers; socia
services; staffing services; netal working/plastics nanufacturers
and distributors; burglar/fire alarm and extingui sher services;
security/private investigative agencies; bed & breakfasts/country
i nns; |lawyers professional; |andscapers/tree trimers

Soverei gn Excess, |nc.

800 Fal nbuth Rd., Suite 208A Mashpee, MA 02649

Tel ephone: (800) 228-1069

Fax: (800) 290-3966

Est abl i shed: 1990

Principal Oficers: Panela Reynol ds

Direct with Lloyd's: Yes

States Served: MA, FL, Ny, NJ, PA

Top classes: Dwellings; apartnments; contractors; special events;
new vent ures

Soverei gn I nsurance Services, Inc.

517 Roue 1 South, Suite 3100, Iselin, NJ 08830

Tel ephone: (732) 750-2300

Fax: (732) 750-1650

Est abl i shed: 1979

Principal Oficers: Daniel J. Lynch, executive vice president
Direct with LIoyd' s: Yes

States Served: NJ, NY, PA FL, MA

Top classes: Contractors; apartments; unbrellas; new ventures;
wor kers comnpensati on



Soverei gn Group

I nternational, Inc.

242 Main St.

Staten Island, NY 10307

Tel ephone: (718) 317-7000

Fax: (718) 248-7505

Est abl i shed: 1976

Principal Oficers: WIlliamF. Lynch, president; Joseph Certo,
vi ce president

Direct with Lloyd's: Yes

States Served: NJ, NY, PA FL, MA

Top classes: Unbrellas; construction; nercantil e/ apartnent;
wor ker s conpensati on; dwellings

Speci alty I nsurance

P. O Box 448, Brielle, NJ 08723

Tel ephone: (800) 836-1400

Fax: (732) 223-4676

Est abl i shed: 1976

Principal Oficers: Ml Watters

Direct with LIoyd's: No

States Served: CT, MA, NH, NY, RI, Mg, VT (total of 20 states)
Top classes: Reliance hospitality program restaurants,
bars/taverns, caterers, hotel/nmotel, fast food, etc.

Stewart Smith

New Engl and, Inc.

836 Farm ngton Ave.

W Hartford, CT 06119-1551

Tel ephone: (860) 236-2300;

(800) 433-1994

Fax: (860) 236-6900

E-Mail: aniello@wn@tewartsmth.com crawford ta@tewartsmnith.com
Est abl i shed: 1989

Principal Oficers: WlliamM Aniello, branch nanager; Thomas A
Crawford, vice president

Direct with LIloyd's: Yes

States Served: New Engl and

Top cl asses: Program busi ness; manufacturers and contractors;
products; primary, excess and unbrella liability; excess auto;
D&O, E&QC, property

Sur pl ex Underwriters, Inc.

P O Box 355

Weynout h, MA 02188

Tel ephone: (617) 335-2241;

MA: (800) 400-2241

Fax: (617) 335-1754

Est abl i shed: 1991

Principal Oficers: Douglas Pratt, president; Barry Shaw, vice
presi dent

Direct with Lloyd's: Yes

States Served: MA

Top cl asses: Professional liability; restaurants; bars & taverns;
vacant property and apartments; package policies, liability,
excess liability

Sur pl ex Underwriters, Inc.

Box 998, Portland, ME 04104



Tel ephone: (207) 856-0261;

ME: (800) 339-0261

Fax: (207) 856-0260

Est abl i shed: 1991

Principal Oficers: Douglas Pratt, president; Denise Joy, vice
presi dent-underwiting

Direct with Lloyd's: Yes

States Served: Mg, VT, NH, MA R, CT

Top classes: Commercial auto; professional liability; restaurants;
bars and taverns; vacant property; apartnments; general liability;
excess liability; unbrella; inland nmarine

Surpl ex Underwriters, Inc.

P O Box 6070

Warwi ck, RI 02889

Tel ephone: (401) 738-7580;

Rl : (800) 696-7580

Fax: (401) 738-7589

Est abl i shed: 1991

Principal Oficers: Douglas Pratt, president; Barry Shaw, vice
pr esi dent

Direct with LIloyd' s: Yes

States Served: MA, R

Top classes: Professional liability; restaurants; bars and
taverns; vacant property; apartnents; conmmercial auto; liability;
unbrellas; excess liability; one day events; |ocal internediate;
| ong haul cargo

Surpl ex Underwriters

of N.H., Inc.

Box 10477, Bedford, NH 03110

Tel ephone: (603) 625-5711

Fax: (603) 625-4869

Est abl i shed: 1991

Principal Oficers: Douglas Pratt, president; Mrtha Titus,
manager

Direct with Lloyd's: Yes

States Served: NH, MA, VT, ME

Top classes: Professional liability; vacant property;
restaurants; bars and taverns; liability; unbrellas; contractors
equi prent; apartments

Sur pl us Line Managers, |nc.

P. O Box 490

Gof f st own, NH 03045

Tel ephone: (800) 258-1776

Fax: (603) 497-1774

Web: www. sur pl usl i nemanagers. com

Est abl i shed: 1960

Principal Oficers: Jon Barton, CIC, CIW president

Direct with Lloyd's: Yes

States Served: NH, ME, VI, MA, R

Top cl asses: Apartnents; nobile hones; mscell aneous genera
liability; E&O professional; hydro-electric dams; notorcycles;
honeowners; watercraft; unbrellas; restaurants; contractors

Sur pl us Services
I nsurance Agency, Inc.



154 Wl ls Ave.

Newt on, MA 02159

Tel ephone: (888) 349-0659; (617) 964-5340

Fax: (617) 964-3256

Est abl i shed: 1975

Principal Oficers: Mchael J. Susco, president; Di ane Sheedy,
Nancy McNab, Betty Grigal unas

Direct with LIloyd' s: Yes

St ates Served: Northeast

Top cl asses: Long-term care; high-valued honmeowners; soci al
service agencies; not-for-profits; high technology firns; workers
conpensati on

Swett & Crawford

40 Broad Street

Boston, MA 02109

Tel ephone: (617) 556-2100

Fax: (617) 482-4635

Web: swett.com

E-Mai|l: gary_joyal @wett.com

Principal officers: Gary Joyal, Ron Cuneo, Lendy LIoyd, Linda
LeCount, Art Roderick, Tony Culla, Deborah WIIians

Direct with LIloyd' s: Yes

States Served: All

Top classes: Unbrella; D& E&D, products; property; social
services; general liability; lawers; insurance agents; enploynent
practices liability; condom niuns

Swett & Crawford of Maine

50 Monunent Square

Portland, ME 04101

Tel ephone: (207) 774-3857;

800-492-0762 ME WATS

800- 341- 0157 Al l other;

Fax: (207) 772-3528

Web: swett.com

E-Mail: Peter Dumas@wett.com Fred Jefts@wett.com
Principal Oficers: Peter Dunas, branch manager; Fred Jefts,
mar ket i ng/ busi ness devel opnent

Direct with Lloyd's: Yes

States Served: CT, Mg, MA, NH, NY, R, VT

Top classes: Transportation/trucking; hospitality; environnental
contracting (incl. pollution liability); professional liability;
muni ci pal ; liquor; garage liability; apartments; financi al
servi ces; D&O enploynent practices; unbrellas

Tennant Ri sk Services Inc.

CityPlace Il, 185 Asylum Street

Hartford, CI 06103

Tel ephone: (860) 527-9717

Fax: (860) 527-2438

Web: www. t ennant . com

E-Mail: info@ennant.com

Est abl i shed: 1987

Principal Oficers: Robert T. Sargent, Kinmberley L. Byrd
Direct with Lloyd's: Yes

States Served: All

Top classes: |nsurance agents/brokers E&QD niscel |l aneous



professional liability; directors & officers; consultants E&G
products liability; real estate appraisers; title agents;

enpl oyment practices liability; architects & engi neers; nedical -
rel ated cl asses

Tri-City Insurance Brokers

110 Wlliam St.

New York, NY 10038

Tel ephone: (212) 732-1360

Fax: (212) 619-5202

Web: www. tricityins.com

E-Mail: jjennings@ricityins.com

Est abl i shed: 1985

Principal Oficers: John Jennings; Al ex Kullnman

Direct with LIoyd's: No

States Served: All

Top classes: Ceneral liability; unbrellas; directors & officers;
errors & om ssions

Trinity Managers International

111 Broadway

New Yor k, NY 10006

Tel ephone: (212) 766-7000

Fax: (212) 766-7009

Web: www. trinityngrs.com

E-Mail: info@rinityngrs.com

Est abl i shed: 1991

Principal Oficers: Barnett Rothenberg, president; Kevin J.
Lawl er, senior vice president

Direct with LIoyd' s: Yes

States Served: All

Top classes: Lawyers professional liability; directors & officers;
architects and engi neers errors & om ssions; enploynent practices
l[iability; construction managers and contractors errors &
om ssi ons

Ver nont Specialty Underwiters

P. 0. Box 592

Burlington, VT 05402-0592

Tel ephone: (800) 755-4635

Fax: (802) 862-2180

Est abl i shed: 1979

Principal Oficers: Roger D. Teese, president; WIIliamD.
Thonpson, Sr., senior vice president

Direct with LIloyd' s: Yes

States Served: VT

Top cl asses: Non-standard auto

D. C. Wite Agency

370 West Park Ave.

Long Beach, NY 11561

Tel ephone: (516) 431-9191

Fax: (516) 431-0569

Web: www. | ancer-ins.com

E- Mai | : di senberg@ ancer-ins.com
Est abl i shed: 1950

Principal Oficers: David |senberg
Direct with LIoyd's: No

States Served: Ny, NJ, FL, IL



Top cl asses: Business auto; truckers; deal ers and non-deal ers
liability; garagekeepers legal liability; directors & officers
XS Brokers

I nsurance Agency, Inc.

21 MG ath H ghway

Qui ncy, MA 02169

Tel ephone: (617) 471-7171

Fax: (617) 471-7180

Est abl i shed: 1978

Principal Oficers: Ned V. Mannai, CEQ Robert C LeBrun
presi dent; Adam W Devine, vice president

Direct with Lloyd's: Yes

States Served: New Engl and

Top cl asses: Casualty; property; professional liability;
unbrell as; enployment practices; directors & officers

Zi nmerman Specialty | nsurance Brokerage, |nc.

209 W Central St.

Natick, MA 01760

Tel ephone: (508) 651-3090

Fax: (508) 651-1080

Addi tional Location:

10 Tower Lane

Avon, CT 06001

Tel ephone: (860) 678-8808

Fax: (860) 678-9669

Est abl i shed: 1985

Principal Oficers: Simon H Zi nmerman

Direct with LIloyd' s: Yes

States Served: CT, Mg, NH, R, VT

Top classes: Property; primary general liability; unbrellas;
errors & om ssions; directors & officers

| nsurance Ti NBS: Enployee Benefits & Managed Care
June 6, 2000, Vol. XI X No. 12

Cigna plans | arger customer service center

BRI STOL, Conn. (AP) - Cigna Corp. will expand its C gna Healthcare
customer service operations here, adding about 300 jobs over the
next five years.

The conpany said it will increase the facility by 25,000 square
feet, to a total of 127,000 square feet, to acconmpdate the new
staff and new t echnol ogy.

Pl anned equi pnent upgrades include a new phone system and voi ce-
response technology that will direct calls to appropriate
staffers.

Cigna said the conpl eted expansion would allow the center to
handle 14 mllion clainms a year, up from9.7 mllion, and about 4
mllion custoner calls a year, up from2.75 nillion

Medi cal insurance enrol |l nent has increased to 14 million as of
March 31 and is expected to continue to grow, Cigna Healthcare
Vice President JimFoti said. p

Aet na provides Internet benefit adm nistration
BLUE BELL, Pa. - Aetna U S. Healthcare is rolling out EZLink, its



new state-of-the-art benefits adm nistration system

EZLink is a Web-based benefits and human resource adm nistration
solution for managi ng benefits eligibility, enrollnent, billing,
reporting, and enpl oyee conmuni cations. Aetna says that EZLink
custonmers already are reporting savings in time spent on

adm nistrative functions of up to 50 percent.

"EZLi nk marks an inportant mlestone on the path toward paperl ess
benefits transactions for the businesses we serve," said M chae
J. Cardillo, president of Aetna U S. Healthcare. "Aetna U. S
Heal t hcare's vision of the future includes an infornation
'cybersystem that will allow enployers, enployees, doctors,
hospital s and pharnacies to share personalized i nformation at the
click of a mouse. W call this new approach to health care
e.Health fromAetna U S. Healthcare. EZLink is our first and very
significant part of this approach."

EZLi nk provi des HR and benefits functions, including real-tine
eligibility, online enrollment and account nmai ntenance, one
consol idated electronic bill and El ectronic Funds Transfer (EFT)
paynment options. The systemis not limted to Aetna U. S
Heal t hcare pl ans; EZLink delivers its technology to adm nister
other carriers' plans as well.

EZLink is available with Aetna U S. Healthcare HMO, preferred
provi der organization (PPO), and Quality Point-of-Service health
benefit plans; dental, pharmacy, vision and disability coverage,
and group termlife insurance. Exports of data to payroll vendors
al so are supported, providing for payroll deductions that are
consistent with the benefits that have been el ected.

For more information about EZLink, contact Aetna U. S. Healthcare
at 1-877-451-6816. Visit the Aetna U S. Healthcare Wb site at
www. aet naushc. com and the Enpl oyer Online Services section. p

Ant hem Bl ues in Conn. freezes snall group rates

Ant hem Bl ue Cross and Bl ue Shield in Connecticut announced it wll
hold the line on rate increases for enployer groups of one to 50
enpl oyees through the end of 2000.

The price feeze includes groups purchasing BlueCare, Anthen s
heal t h mai nt enance organi zation, and Century Preferred, the
conpany's preferred provider organization. p

Vernont off-the-job injuries blocked fromWC

CGovernor Howard Dean has signed into | aw a neasure (H 844)

designed to correct a state Suprene Court decision allow ng an

i njured enpl oyee to access benefits from workers conpensation for
an of f-the-job injury.

The bill was in response to the state Suprene Court decision in
Grather v. The Gables, Ltd. A "ski buni enpl oyed by the | odge was
awar ded by the high court decision workers conpensation benefits
for a skiing accident that happened after working hours. His claim
was that he was entitled to benefits because his enpl oyer gave him
a restricted ski pass for the resort where he was injured as part
of his job.

The new |l aw clearly defines injuries that occur beyond or outside
the paranmeters of the job description and enpl oynent requirements
are not eligible for workers conpensati on benefits. The | aw went
into effect on April 19, the day Gov. Howard Dean signed it.

“I'f this bill had not passed, the high court decision would have
caused a major disruption in Vernmont's workers conpensation narket



with inplications for other states,” naintained Gerald Zi mrernman
of the National Association of Independent Insurers (NAII).

| nsurance Ti meS: R Blues: Public Supports Linited Networks To Save
June 6, 2000, Vol. XI X No. 12

But survey critics contend poll shows the opposite

PROVIDENCE, R I. (AP) - Blue Cross & Blue Shield of Rhode Island
has rel eased a survey it says indicates the public would tolerate
nore restrictions to keep costs down.

Witten questionnaires were sent to 350,000 residents to determ ne
what the public wants from health insurance, The Provi dence
Journal reported. Sixteen percent, or 57,000 people, returned the
guesti onnai res.

The findi ngs show that 14 percent woul d choose a plan with I[imted
networks, if the network reduced costs by 10 percent a year
Twenty-four percent said they would do so if costs were reduced by
20 percent a year and 51 percent said they would if costs were
reduced by 30 percent a year

Critics of Survey

The Health Care Organizing Project, a coalition of consuner and
provi der groups, criticized the survey. The group said those
nunbers actually show residents are not interested in limted

net wor ks.

But Bl ue Cross spokesman Scott Fraser said a 14 percent response
shows that a significant nunber support such pl ans.

““What we've al ways sai d about network products, we think there is
a market for them'' he said. ~"W're not saying everybody has to
be in them"'

According to the survey, three quarters believe the governnent
shoul d be regul ating health care nore.

Mor e Regul ation

Ni nety-three percent said drug conpani es need nore regul ation
while 90 percent pointed to health insurers. Hospitals need nore
regul ati on according to 76 percent and 64 percent said doctors
need nore.

Wil e Fraser said those results reflect the public's anxiety over
the coll apse of Harvard Pilgrim the health care coalition said
they indicate a call for government control over health insurance.
“TIt's pretty straightforward,'' said Kate Coyne- McCoy, a

candi date for Congress and nmenber of the Health Care Organizing
Proj ect.

" " Peopl e obviously want control of their health insurance and
their health care. They know they cannot get it fromtheir health
i nsurers so they want governnent to regulate it.""'

| nsurance Ti MBS: Mjor Corporations To Move Toward Enpl oyee Defined

Heal t h Pl ans
June 6, 2000, Vol. XIX No. 12



Coul d trigger dramatic changes in plan designs

A recent Booz Allen & Hanmilton survey of Fortune magazine's "100
Best Conpanies to Wrk For" found that nbst were anticipating a

| onger-termshift to defined-contribution health care benefits

pl ans to manage rising health care cost inflation

However, the pace of this change will be slowed by strong consuner
reluctance to adopt the new systems, the MLean, Virginia-based
consul tant maintains.

" Qui et Revolution

According to Booz Allen & Hamilton consultant Gary Ahlquist, "A
qui et revolution in healthcare benefits is coming, as enpl oyees
are placed in the driver's seat for selecting their own health
plans in an open market. Over the next 10 years, enployer-
sponsored health plans will evolve en masse into defined-
contribution formats, finally and irrevocably creating a consuner-
driven healthcare systemin the United States."

Consuner resistance

However, Ahl quist noted that stiff consunmer resistance woul d sl ow
adopti on of defined contribution plans, as enpl oyees used to a
[imted range of choices are faced with a dizzying nenu of
products and options. Conpanies unwilling to alienate enployees in
a tight |abor market have del ayed i npl ementing the pl ans.
Nevert hel ess, a nunber of the |arge enployers surveyed are ready
to make the transition to defined-contributions when narketpl ace
conditions are nore favorable. Factors that could trigger a sharp
i ncrease in conversions to defined-contribution health care plans
i ncl ude:

A general recession that could spur layoffs and rising

unenmpl oynment, naking enployers nmore willing to risk initia
enpl oyee dissatisfaction in return for long-termhealth care
savi ngs.

Ri sing health care costs, which have recently been increasing at
an annual pace of 5%to 9% a rate of inflation two or three tines
the growmh rate of the Consumer Price Index.

Addi ti onal government mandates or |oss of protections under

sel f-insurance pl ans.

As t he changeover occurs, Ahlquist said he anticipates a new
entity to emerge, which he called "HM>'R Us.cons" -- insurers and
others who will design new products tailored to the needs of

i ndi vi dual consuners. For exanple, consumers may choose a plan
that requires certain "healthy" behaviors in exchange for enhanced
benefits and | ower costs.

"The transition to defined contribution plans will becone a tida
wave within three to five years, and eventual ly, enployer-nmanaged,
defined-benefit health plans will be largely a menory," Ahl quist

said. "When we | ook back, the revolution will seeminevitable."

| nsurance Ti NBS: Walthy Found More Unhappy Wth Hios
June 6, 2000, Vol. XI X No. 12



NEW BRUNSW CK, N.J. (AP) - Walthy, highly educated people are
nore unhappy with their HVOs in New Jersey than | ower-incone
residents, a poll sponsored by the state found.

About 30 percent of residents who earn over $100,000 a year were
unhappy with their health naintenance organi zations, while 16.4
percent of those with incones under $25,000 were unhappy,
according to the survey rel eased Wdnesday by Rutgers University
and the state Departnent of Health and Senior Services.

The residents earning nore than $100, 000 made up 13.1 percent of
the 7,983 residents interviewed in 1998, the study said. Those
earni ng under $25, 000 nade up 8.5 percent of the poll's base.

Col | ege Grads

One third of college graduates interviewed said they were unhappy
with their health plans, while only 14.5 percent of residents with
a high school education or |ower expressed dissatisfaction, the
pol | said.

Researchers fromthe Eagleton Center for Public Interest Polling
at Rutgers conducted tel ephone interviews of the residents, who
were enrolled in 20 New Jersey HMOs. The data fromthe poll were
al so used to conplete an HMO report card that year, which the
state began doing to try to conpel the health plans to provide
better care.

Resi dents were asked to rate their HM>»s from1 to 10. A rating of
6 or |l ess was considered to be an unsatisfactory one, said Mtthew
Carlson, a research fell ow who works for Rutgers' Institute for
Health, Health Care Policy and Agi ng Research and the state Health
Depar t ment .

Di ssatisfaction Distribution

Carlson said it's no secret that nany people are dissatisfied with
their health plans, but “~"this is a first stab at trying to sort
of understand what the distribution of dissatisfaction is.'
Carlson said there is no evidence that higher-educated and

weal thier residents got inferior health care.

" They nay be nore denmanding of their health care providers. they
may expect nore,'' Carlson said. "~ "It's also true . that it nmay
be the | owincone people who have very | ow expectations. This is
all relative.'

Tom Breslin, the spokesman for the Departnent of Health and Seni or
Servi ces, said the | ower educated, |ower incone individuals had

| ess expectations and therefore were nore satisfied with their

pl ans.

He said the higher incone, higher educated individuals had higher
expectations for their plan or plans.

"“The one thing that's unique is that all nmenbers entering into an
HMO received the sane information regardi ng benefits, nmenbership
review and specific appeals rights,'' Breslin said. ~ "W wll
certainly include in our annual review of consumer satisfaction
level s this information.

The survey had a nmargin of error of plus or minus 3 percent.

| nsurance Ti MeS: Ny Wnan Battles Wth Insurer To Prove Her Address
June 6, 2000, Vol. XIX No. 12



BLOOM NGBURG, N.Y. (AP) - It was all over a confusing zip code
That's what Emma Bi ggi ns kept telling her insurance company when
they said she was ineligible for coverage because she lived in the
wrong county.

Aet na/ US Heal thcare told Biggins, 77, |ast Decenber that because
she lived in Sullivan County outside the service area, she would
be dropped fromtheir CGol den Medicare Plan as of Feb. 1.

That began five nmonths of calling, witing and administrative

ni ght nares for Biggins as she tried to prove to the insurer that
t hough the Bl oom ngburg Post Office zip code includes Sullivan
County, it also covers parts of Orange County. That's where

Bi ggins |ives.

Wil e she was submitting letters of proof from her post office,
town clerk, tax collector and board of elections, she was al so
havi ng health problens that totaled $9,870. Al the clains were
rejected by the insurer and Biggins clainmed her calls to the
conpany were getting her nowhere.

When the Tines Heral d- Record newspaper called the insurer severa
weeks ago to ask about Biggins' case, the insurer resolved the

i ssue.

Conpany spokesworman Jen King sai d Biggins' coverage was being
retroactively restored.

“T1t appears that, sonewhere along the |line, we dropped the
ball,'' said King. ~~W regret any difficulty Ms. Biggins had.'

| nsurance Ti MBS: Ruthardt Says Qdds Favor Federal Intervention In
I nsurance
June 6, 2000, Vol. XI X No. 12

Mass. conmi ssioner predicts states will be unable to fend off
federal licensing standards; says better education on insurance
wi Il be needed

"Do you want your business cards to say 'Dickie Dire, | amstate
licensed,' or 'Dickie Dire, | amfederally licensed? . the

federal and state licenses nay be worth exactly the same thing in
ternms of what you have to know, but which one sounds better to a
cust oner ?"

by Mark Hol | mer
| nsur anceTi nes

BOSTON - Massachusetts I nsurance Conmi ssioner Linda Ruthardt said
she believes the federal government will have to establish uniform
licensing standards for the industry because a mpjority of states
won't be able to do it thensel ves.

"The federal systemis going to cone into place just because of

t he odds," Ruthardt said.

CPCU/ Advi sers Forum
Rut har dt spoke about the issue and ot her changes she antici pates
within the insurance industry during a joint neeting of the Boston



CPCU Soci ety and the Massachusetts Association of Licensed

I nsurance Advisers -- held May 18 at the Harvard Club on Federa
Street.

Her comments revol ved around the Granm Leach-Bliley Act (G.B),

whi ch gives states three years to come up with uniform or

reci procal |icensing standards as part of insurance/banking reform
| egi sl ati on passed this year

If at least 29 states can't do so, then the |l aw woul d establish a
federal agency --the National Association of Registered Agents and
brokers-- to guide and enforce those standards.

Rut hardt said national licensing will come for a nunber of

reasons, including |obbying by the National Association of

I nsurance Conmm ssioners. Their push, she said, focuses on "one of
the two alternatives that we're . less likely to have," which
woul d cause federal regulation to kick in because of the absence
of state | aws.

But there's also an industry desire to sinplify the conpl ex

regul atory systemin each state, she said, which federa

uni formty woul d address.

"Stop Funny Barriers”

"There's obviously a great desire to stop having sone of the
really funny barriers .," she said.

"The reality is . on the comercial side, that general liability
is pretty nmuch the same everywhere . so why would you need to
have separate state licensing to sell property/casualties on your
(general liability) policy to a manufacturer or to an Internet
conmpany?"

Rut hardt went on suggest that federally licensed insurance agents
may even have nore cachet w th custoners.

"Do you want your business cards to say 'Dickie Dire, | amstate
licensed,' or 'Dickie Dire, | amfederally licensed? . the
federal and state licenses nay be worth exactly the same thing in
terms of what you have to know, but which one sounds better to a
cust omer ?"

At the sanme time, Ruthardt said, the "trend towards sinplicity" of
federal regulation could have sone down sides, affecting sone
personal lines products and "nostly 'nmom and-pop' kind of
conmercial s."

But in the long run, Ruthardt said, the nove should help inprove
conpetition and pricing.

O her Predictions

Rut hardt nade a nunber of other conments about how the G amm
Leach-Bliley Act will affect the insurance industry. Anong them
Massachusetts and other states are guilty of having trained
consunmers that "sonmehow there is this insurance division and it
protects you no matter what you buy . that we approved the
policy (so) it nust be O K

Pat ernal System

"That kind of paternal/maternal systemis on its way out," she
said, " nostly because the federal GLB (law) is going to
change the way a lot of this stuff is sold or produced."

Rut hardt sai d one unanswered question is what the state
legislature will do to protect consuners until unified standards
and changes are nore clearly understood.



"WIl the general court figure out howto keep sanity in place?"
until at least they have consumers who know that there is no
long a ' Mana Bear or a Papa Bear' watching over you and even have

to start reading this stuff and try to understand it."

Rut hardt predicts consuners under a new unified regulatory
systemw || have to "buy advice," and that schools will even have
to step in and educate the public about how to buy insurance.
"There's a lot of stuff schools teach . but we don't teach it in
t he busi ness courses and we don't teach it in the life schoo

courses,"” she said. "And it's going to have to start happening."
Conmi ssioners of Insurance will be very different in the future.
"About five to 10 years fromnow, don't expect that there will be

many conmi ssioners of insurance who just do that . at the state

I evel ," she said. "The reality is there's a possibility of someone
in charge . at the federal level (that will be) doing this

i nsurance function for national conpanies who want to be federally
chartered

Silent on Sol vency

Sol vency and guarantee funds. Ruthardt said the new GLB | aw
doesn't address either issue. But |legislation, she said, will be
need to deternine what happens if a conmpany |ike Traveler's

I nsurance begins to fail (Ruthardt said the company is going for
its federal charter "sooner rather than later.")

In the end, Ruthardt said, state and federal laws letting the
banki ng and i nsurance industries join each others' business is a
good thing, despite "serious problens" ahead in hashing out the
details.

"That what a | ot of what insurance conpani es have been doing for
years is, in fact, a banking function is not such a bad thing,"
she sai d.

| nsurance Ti MBS: CPCU Broadcast: GLB Another Y2K-Like Chall enge For
| ndustry?
June 6, 2000, Vol. XI X No. 12

by Mark Hol | mer
| nsur anceTi nes

BOSTON - WI Il inplenenting the Gramm Leach-Bliley financia

servi ces noderni zation |law - and addressing the resulting privacy
i ssues - be as challenging as preparing for Y2K?

At | east one industry insider thinks so, and said as much during
the second of two CPCU |ive satellite broadcast panel discussions
held May 24 to address the issue.

'Daunting' Task

“I't will be daunting to put all of these privacy changes (into
effect),"” said Richard Berstein, vice president, general counse
and secretary of Metropolitan Life Auto & Hone.

"It is (simlar) to Y2K " he said, with "thousands of nan-hours
it could be an expensive, tine-constraining, systens-draining
project."

Bernst ei n spoke during the second di scussions. Locally,



Massachusetts professionals watched the broadcast at Bunker Hil
Conmmunity Col | ege i n Boston.

Panelists in the first discussion focused on the new law and its
general inplications. The second panel tal ked about the future of
noder ni zation efforts.

Sone additional highlights and conments from each of the

di scussi ons:

Menbers of the first panel tal ked briefly about the | ack of big
nmer gers between banks and insurance conpanies in the wake of |aws
breaki ng down the barriers between the two. Andres Navarrete,

assi stant general counsel with the Capital One Financial Corp.

of fered one theory: "Banks enjoy a greater point of
profitability," he said. "lnsurance conpani es have a high rate of
risk and therefore the nunbers nay not be there." He added:
"Nobody has yet proven that one-stop shopping is sonething that

i nsurers want."

Kansas | nsurance Conm ssi oner Kathl een Sebelius, speaking during
t he second panel, pointed out that the GLB | aw says "states can
pass nore restrictive laws to protect consumers and we're likely
to do that."

But anot her panelist - Joel Wod, senior vice president of federa
affairs for the Council of Insurance Agents & Brokers -- said he
hoped states woul d stay uniform as they change their banking and
i nsurance | aws.

50 Standards

"I'f you have a handful of states not passing tougher standards .
if you have 50 standards out there, it's going to be a disaster,"”
he sai d.

The first panel included Panela Allen, vice president of federa
affairs for the National Association of Miutual |nsurance
Conpani es; David Farner, senior vice president, federal affairs
for the Alliance of American Insurers; Navarrete and Benjanin
Zycher, a senior econonist with the Rand Corporation. Marsha Egan
assi stant vice president of C. N A Personal |nsurance, served as
noder at or .

Paul Equal e, chief executive officer of the Independent |nsurance
Agents of Anerica, noderated the second panel, which included

Ber stei n; Vance Gudmundsen, assistant general counsel for Capita
One Financial Corp.; J. Robert Hunter, director of insurance for
t he Consuner Federation of America; Sebelius and Wod.

| nsurance Ti MBS: NAIC Privacy Rules Shoul d Cover Wrkers Conp C ai mants,
Too
June 6, 2000, Vol. XI X No. 12

KANSAS CI TY, Mb. - The National Association of Insurance
Conmi ssi oners (NAIC) suggested that protections under the G amm
Leach-Bliley Act should extend to workers conpensation clai mants.
Regul at ors di scussed the idea on May 16 during pre-NAl C worKking
group nmeetings on privacy protection under the new federa
regul ati ons rel eased on May 12.

At present, privacy protections under the G.B Act do not include
conmer ci al policyhol ders, including workers conpensation



i nsurance.

"At the heart of the issue is whether workers conmpensation
claimants should be included in a notification that their
personal information could be given to a non-affiliated third
party for nmarketing or other purposes,” said Robyn Rowen, senior
counsel for the National Association of |Independent |nsurers
(NAIT).

"The definition of privacy protection witten in the Act is
"protection for individuals who obtain financial products for
househol d or personal purposes.' However, the spirit of act
itself may open the door to include comercial claimnts,

i ncl udi ng workers conpensation claimnts."

Regul ators al so considered ot her issues, including additiona
di scl osure requirenents.

| nsurance Ti MBS: Mass. Agents Sel ect New Ad Tagline Stressing ' Person-To-
Person' Service
June 6, 2000, Vol. XI X No. 12

by Mark Hol | mer
| nsur anceTi nes

Massachusetts consuners will be hearing a | ot nore about "person
to person" this fall

Those three words make up the bulk of the newtag line for the new
Massachusetts Association of I|nsurance Agents adverti sing

canpai gn.

Here it is in full: "Massachusetts | ndependent |nsurance Agents,
Qur |dea of Service is Person to Person."”

The MAI A devel oped the tag line with G oppi Advertising Design of
Braintree. Both worked together to produce tel evision and
newspaper ads to increase consuner awareness about doi ng busi ness
wi th an independent insurance agent, according to MAI A press

i nformation.

But don't expect to see the ads just yet. They'll actually |aunch
this fall on network television stations and in newspapers.
The MAI A's advertising budget will run in the six figure range,

Frank Mancini, the association's executive vice president, said in
a previous |Insurance Tinmes interview.

Nationally, the Il AAis developing its own brandi ng canpaign
separate fromthe state effort.

In Massachusetts, the MAIA will finance the canpaign, in part,

t hrough nmenber and i ndependent agency conpany support.
Participating nenbers can place their own taglines at the end of
both print and tel evision ads.

Thr oughout this month, the MAIA will also hold nine agent foruns
devoted specifically to the canpaign. Agents will have the chance
to find out howto participate in the statew de canpaign.

The first two foruns will be held on June 7 and 8, at King's G ant
Inn in Danvers and the Ramada I nn Rolling Green in Andover,
respectively. Both will run from9 a.m to 10:30 a.m

For nmore information, call MAIA at 1-800-972-9312.



| nsurance Ti meS: calif. Comrissioner Faces State Senate Ire
June 6, 2000, Vol. XIX No. 12

SACRAMENTO (AP) - California Insurance Conmi ssioner Chuck
Quackenbush refused | ast week to testify before a Senate commttee
i nvestigating his creation and use of a nonprofit fund, saying he
was deferring to his |awer's advice.

"1 have becone increasingly concerned that this commttee's
agenda is | ess about reformto benefit consunmers and nore about a
personal political anbush,'' Quackenbush told the Senate Insurance
Conmittee. He wal ked out after reading a witten statenent.

Sen. Jackie Speier, the committee chairwonan, called a 10-m nute
recess before reconvening. Speier, D-Daly City, and said the
Senat e woul d subpoena Quackenbush for another hearing.

The conmittee call ed Quackenbush to answer questions about severa
al l egations, including his decision to let insurers avoid up to $3
billion in potential Northridge earthquake-rel ated fines by
contributing about $12 million to the California Research and

Assi stance fund.

Quackenbush said the fund was created for consuner assistance and
seism c research, but he has acknow edged that none of the nobney
had been spent for either purpose so far

Critics say nmuch of the fund's spending, including public service
TV ads featuring Quackenbush, has benefitted himpolitically.

In his statement to the Senate conm ttee, Quackenbush defended his
record as insurance conmm ssioner and said he created the fund to
hel p consuners. He said he would ask a nanagenment consultant to
hel p devel op better procedures for administering it.

Quackenbush noted that his attorney, Donald Heller, asked the
conmittee to postpone the hearing to give himnore tinme to
prepare, but the committee refused.

""So here | stand _ conflicted between follow ng the advice of ny
| awyer, or responding to what | can now only assune wll be
politically notivated questions,'' Quackenbush, a Republican, told
the conmittee. The Legislature is domi nated by Denocrats.

Quackenbush, al so under investigation by the Assenbly Insurance
Conmittee and Attorney General Bill Lockyer, retained Heller after
testifying before the Assenbly committee earlier this nonth.

After Quackenbush wal ked out of the hearing, his office released a
copy of a March 1999 nmenp from an Assenbly staffer to Richard
Steffen, staff director of the Senate Insurance Committee,
advising himnot to wite a letter to Quackenbush " on anythi ng,
we have to set himup first . if we do not conpletely anbush him
he will slide out of it."'

After Speier reconvened the conmmittee, Steffen testified that he
st ood behind his actions.

“"We're all political animals here whether we admt it or not,'
Steffen said.



Speier, a Daly City Denpcrat who has expressed interest in the
conmi ssioner's job, said her goal was hel ping consuners and deni ed
that the hearing was politically nmotivated. She said she would
continue with the hearing into the afternoon, calling insurance
executives and other to testify.

AP- W5- 05- 23- 00 1513EDT

| nsurance Ti meS: A Fanily Agency In The Granite State
June 6, 2000, Vol. XI X No. 12

The following is an Agency Profile conducted by Penny WIIlianms of
I nsuranceTines with Greg Eastnan, of the Hunkins & Eaton Agency,

Inc. located in Littleton, N.H, a town of about 6,000. There is
al so a branch office in Lisbon, N H

How | ong has your agency been in business?
The agency has been in existence since 1880. One of the ol dest
continually operated businesses in Littleton

Describe the local conmunity and any target nmarkets your agency
serves.

The local community is well-diversified econom cally. This agency
is a generalist in nature, targeting personal lines and snall-to-
medi um si ze busi ness narkets

VWhat do you think are the nmajor reasons for your agency's success?
The success of this agency is deeply rooted in its enpl oyees. My
parents, Wnton and Patricia Eastman, operated this agency from
1957 until 1993 and they codified an excellent relationship with

their enpl oyees, three (of five) of whomare still working in the
agency today. This is very much a fanily business and the working
environnent reflects it. | enploy five CSRs; one has been with

Hunki ns & Eaton for 30+ years, another for 22 years, a third for 9
years (20+ years in the insurance business). This is a second-
generation agency, which enjoys a "famly" rapport.

W al so enjoy very good rel ationships with the conmpani es we
represent: Peerless, Acadia, Union Mitual, Vernmont Miutual, M.
Washi ngton, Merchants, Progressive, and Reliant.

VWhat do you think makes your agency different or sets it apart
from ot hers?

Di stinguishing features, which add to our success: Enpl oyees work
very well together as a team they are very know edgeabl e and are
enpowered to do what they need to do

How does your agency attract new busi ness?

We have scal ed back on the nore traditional forns of advertising,
radio and print, with no adverse affects. Qur adverti sing

enphasi zes that we are an "independent agency," offering up a
nunber of conpanies, versus the direct witer that can only offer
their one product that the insured has to "fit" in to. Also, this
agency is active in the conmmunities we operate in, supporting



| ocal schools, organizations, etc.

In what comunity and/or industry activities are you, your agency
or enpl oyees invol ved?
| have been involved in various community organizations including
past president of the Littleton Area Chanber of Commrerce, forner
board nenber of the North Country Hone Health Agency. | ama
director of the Littleton Industrial Devel opnent Corp., an
executive conmittee nenber of the |Independent Insurance Agents of
New Hanpshire, a director of the North Country YMCA, a director of
North Country I nvestnment Council (NCIC) and a director of
Passunpsi ¢ Bank FSB, a relatively new bank located in Littleton,
and | ama nmenber of the Littleton Rotary C ub

Staff menmbers are also involved in community activities
i ncludi ng volunteering on a |ocal rescue squad; another sits on
the board of a local crisis intervention center, in addition to
various church prograns.
How | ong have you been in the insurance business and how did you
happen to get into the agency busi ness?
I have been involved in the insurance business since May 1991. |
was previously enployed by Fleet Bank in Manchester, N H for
seven years

Pl ease descri be your own role in the agency how you are

involved with clients with enployees wth insurance

conpani es.

I amresponsible for the overall adm nistration of the agency,

i ncludi ng marketing, financial nanagenment and technol ogy, and work
with the commercial lines side of the agency.

What parts of your job do you |ike best which the |east?
Parts of my job | |ike the nost: customer rel ationshi ps,
enpl oyees; enjoy the relationships with vendors and conpany
personnel. Never had a day | did not want to go to work.

Briefly describe your office in terms of furnishings,

equi pnrent, decorations, etc.

No executive office. We work in one open office, no cubicles.
Furni shings are not new or el aborate; have decided to invest in
peopl e and t echnol ogy.

I's there one maxim guiding principle or piece of advice that has
gui ded you in your career? What is it?

1. Keep your enpl oyees happy.

2. Keep your custoners happy.

3. Cash flow.

If you were not an insurance agent, what other career or job would
like to try and why?

| always thought | would like to teach because | was very

i nfl uenced by a nunber of very good teachers when | was in school
They nmade a big difference to ne.

VWhat advice woul d you gi ve soneone entering the agency business
and hoping to own an agency soneday?

| canme into this fam |y business w thout any experience in

i nsurance, except that | was famliar with various insurance terms



fromthe chil dhood di nner table. A banking background had given ne
the basis to feel confortable with the business side of the
agency. One issue | always kept in mnd was whenever | propose any
change it must be well conmunicated throughout the organi zation
When | first started in the business, we were not automated as we
know it today-we had one 'stand-al one' conputer utilized primarily
for rating. Wthin two years, | inplenented a conplete automation
systemincluding all business functions with an enphasis on an
agency nmanhagement system (DORI'S) and an accounting system

Wol esal e change, or any change for that matter, must include good
comuni cation and interaction with the staff.

How do you see the insurance agency system and/or your own agency
changi ng over the next five years?

How do | see the agency system changing in next 5 years -

Who knows? It is, no doubt, a very exciting tinme in this industry
as the financial institutions consider if/when they get involved,
if they haven't already. The independent agency systemis stil
one of the best delivery systens in the marketplace. The Internet
adds further conpetition, which will only force everyone to do a
better job-a benefit to consuners.

| nsurance Ti neS: Personal Lines
June 6, 2000, Vol. XIX No. 12

Coyne to succeed Marcon as CEO at | SO Antonopoul os naned
president at Crum & Forster; BrokersPortal names two sal es
directors; Thornton joins Carlin Agency

I nsurance Services Ofice

I nsurance services Ofice, Inc.'s President Frank J. Coyne wll
become | SO s chief executive officer on July 1, succeeding Fred R
Marcon, who will remain chairman, if sharehol ders approve changes
to SO s corporate charter in a June 21 vote.

Marcon has served as | SO s chairnan since 1995 and as chi ef
executive officer since 1988, when he was named president. He
relinquished the title of president to Coyne |ast year. Coyne
joined I SO | ast year from Kenper I|nsurance Cos.

Crum & Forster

Ni kol as Ant onopoul os has been named president of Crum & Forster

He will be responsible for running the day-today operations of the
Morristown, N.J.-based comercial |ines insurer, reporting
directly to Bruce Essel born, chairnman and chi ef executive officer
Prior to joining Crum & Forster |ast year as executive vice

presi dent, Antonopoul os was a principal of Marsh & McLennan
Capital, Inc.

Aet na

Aet na announced that M chael J. Cardillo, president of Aetna U.S.
Heal thcare, is retiring fromthe conpany.

Aetna Chairman and CEO Wl liam H. Donal dson, who recently took on
the additional role of CEO of Aetna U. S. Healthcare, will continue
in that role. Adviser Robert S. "Steve" Mller will serve with



Donal dson in the office of the CEQ. The previously announced
search for a CEO for the health business will continue.

Mass. NAI'W

The Massachusetts Association of |nsurance Whnen, Suffol k Chapter
has installed new officers for the 2000-2001 year. They include
Director Mary Davies, of George Peters Insurance Agency, New on
Assi stant Director Lee-Ann Gatman, of Crum & Forster, Wburn;
Secretary Jeanne Riopelle, Miss. Teachers Association, Boston; and
Treasurer Rebecca Puma, Crum & Forster, Wburn.

Li berty Mitua

John A. Tynochko has been named senior vice president for
individual life at Liberty Life Assurance Co., in Dover, NH, a
nmenber of the Liberty Mitual Group. Tynochko gains responsibility
for the managenent of the conpany's personal |ines underwriting,
service and clainms operations. He is also responsible for the
management of all Liberty Life personal lines distribution
channel s.

St ar Nex

St ar Nex, the Wentham Mass.-based provider of the BrokersPorta
online technol ogy (www. BrokersPortal.comn, has naned James W
Kerley as its chief marketing officer. Kerley was npst recently
vi ce president and general manager of Trinity Conmunications in
Bost on, where he consulted to such firms as New Engl and Fi nanci al
GE Financial Assurance, Manulife Financial, Allnerica Financia
and National Life of Vernont.

The conpany has al so added two national sales directors to direct
its outreach to insurance carriers. David Larrivee comes to
StarNex from Tufts Health Plan. Steve Cassidy has nore than 15
years experience in group insurance sales, including with Unum
Corp., Allnmerica and, nost recently, with Sun Life of Canada.
Star Nex, which recently closed on $11 nmillion in venture capita
fromFiremark I nvestnments of New Jersey and | VANS of Connecti cut,
seeks to build a marketplace that connects insurance providers,
brokers and third-party vendors.

Rhode | sl and

Gov. Lincoln Al nond has nanmed Tom Schunpert as the new executive
director of the state Econom ¢ Devel opnent Corporation. Schunpert
has served as director of the Departnent of Business Regul ation
whi ch includes insurance supervisory responsibilities, since 1999.

Busi ness Managenent G oup

Panel a Jay Paralikis has joined the staff of Busi ness Managenent
Group in Hartford as an autonation consultant. Paralikis works
wi t h i ndependent agenci es and brokers using AVMS Sagitta agency
management system BMsis a full service insurance and financia
servi ces nanagenent consulting firm

NASBP

The National Association of Surety Bond Producers has chosen Janes
P. Pateidl as president. Pateidl, an insurance veteran of 31
years, is executive vice president of surety operations wth
Lockt on Conpanies in Kansas City, M.

Joining Pateidl as officers are David H Skillings, president of



Skill'i ngs-Shaw & Associ ates in South Freeport, Maine, who was
elected first vice president. Brian R Driscoll, president of J.
Barry Driscoll Insurance Agency in Norwell, Mass, was el ected
second vi ce president.

Carlin Insurance

Patricia A Thornton has joined Carlin Insurance in Natick, Mass.
as comrercial lines marketing manager. She will concentrate on the
devel opnent and managenent of m ddl e market accounts. She joins
Carlin after 17 years with Hel nsman | nsurance Agency in Wston
Mass.

Ver nont Mut ual

Donna M Mel endy gas been hired as personal |ines underwriting
supervisor for Vernont Miutual Group, Vernont Mitual |nsurance Co.
Northern Security Insurance Co and Granite Mitual |nsurance Co.
She fornerly was with Chanplain Casualty Co. of Vernont.

The sane groups of conpanies has al so added Alan J. Ritchie as
commercial lines underwiting manager. Ritchie cones to the
conpani es with several years of experience as a senior underwiter
and busi ness consul t ant.

Coal ition Agai nst Fraud

Vet eran comuni cat or James Qui ggl e has been naned director of
conmuni cati ons of the Coalition Against |Insurance Fraud, announced
Denni s Jay, executive director

Qui ggl e has spent nearly 20 years in public relations, including
10 within the insurance industry. He formerly headed public

rel ations for the National Association of Professional |nsurance
Agent s.

Fred C. Church acquires Gornman-Litchfield

Fred C. Church Insurance Inc., based in Lowell, Mass., recently
acquired the Gorman-Litchfield Insurance Agency in nearby Dracut,
Mass.

| nsurance Ti MBS: Harleysville Mitual |nsurance Conmpany
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May 23, 2000

355 Mapl e Ave.
Harl eysville, PA 19438

The above conmpany has nade application to the Division of

I nsurance for a license/ Certificate of Authority to transact
property/ casualty insurance in the Comopnwealt h.

Any person having any information regardi ng the conpany which
relates to its suitability for a license or Certificate of
Authority is asked to notify the Division by personal letter to
t he Conmi ssi oner of |nsurance, One South Station, Boston
Massachusetts 02210 Attn: Financial Surveillance and Conpany

Li censing, within 14 days of the date of this notice.



May 23, 2000

Great Anerican

I nsurance Conpany

580 Wl nut St.

Ci ncinnati, OH 45202

The above conpany has nade application to the Division of

I nsurance for a license/ Certificate of Authority to transact 54C
Conpr ehensi ve Mdtor Vehicle and Aircraft insurance in the
Commonweal t h.

Any person having any information regardi ng the conpany which
relates to its suitability for a license or Certificate of
Authority is asked to notify the Division by personal letter to
t he Conmi ssi oner of |nsurance, One South Station, Boston,
Massachusetts 02210 Attn: Financial Surveillance and Conpany

Li censing, within 14 days of the date of this notice.



